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MESSAGE FROM THE DEAN

Domus Academy is more than a design school. It is a
place where the designers of tomorrow can produce
wonders and surprises as they learn to meet the
design challenges of the 21st century. It is a place
where students can discover new realities, boost
their careers, and invent professional trajectories
aligned with tomorrow’s market demands.

From the very beginning, Domus Academy
was created as a unique institution.
The founders envisioned a school where
designers from different cultures and
backgrounds would meet and exchange ideas,
and where education and research would be
closely integrated. They envisioned a school
with an open environment conducive to
reflection and criticism - one that would bring
together students and companies to pursue
real-world projects addressing the most
important aspects of contemporary life. This
is still the mission of Domus Academy today.
Yet, since the birth of Domus Academy in the
Eighties, when design leveraged advances
in manufacturing, the design habitat has
radically changed. With the proliferation

of digital devices, information technology
has become a commodity that is available
to everyone. As a result, design is morphing
and adapting; it is proposing new avenues
of creative thinking, interactions between
people, and possible realities. Today’s
designers are able to influence the landscape
of interaction and to actively participate in
shaping the future.
“Made in Italy” is a key aspect of our
teaching at Domus Academy. Italian design
has long been renowned for its creativity,
originality, innovation, and beauty, as well as
its capacity to adapt rapidly to the changing
market. Domus Academy’s contemporary
interpretation of Italian design remains
faithful to this tradition by responding to

ever-evolving situations and the merging
of different cultures. We not only challenge
design solutions - we believe equally in the
task of revealing new problems. Design
has a voice in problem defining, not only in
problem solving.
The Domus Academy methodology, “learning
by designing”, is made possible through
our strong collaborative relationships with
companies, international design thinkers,
and our faculty of industry professionals.
By working on real projects, our students
develop a framework for reflecting on
society and for thinking and acting through
design, while meeting the problems and
the opportunities that are created by rapid
technological changes.

As designers of tomorrow, we need to
reinvent creative thinking to interpret and
generate new forms of information, and
to fully exploit the growing capabilities of
technology. At the same time, we need to
cultivate our curiosity about all the design
disciplines, thus inspiring our deepest
creativity and innovation.
Contexts are changing daily, and we welcome
you at Domus Academy to become part of a
circuit that engages in designing tomorrow’s
realities through questioning and creating.

Line Ulrika Christiansen
Dean
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MILAN
There is no better place to pursue a truly
superb design education than Milan, the city where
the passion for design is part of the fabric of life. In
Milan you will be immersed in a stimulating creative
culture and thriving commercial design industry. A
restless rhythm is part of Milan, so much so that it is
difficult to stay unmoved and detached from all the
cultural and social activities.

You will be inspired by the trend-setting
work of the world’s leading designers.
You will have access to Italy’s finest artisans
and the production and fabrication facilities
responsible for renowned Made in Italy
craftsmanship.
Milan is the worldwide capital for fashion
and design where you can always find
innovative and creative people, emerging
label boutiques and chic concept stores.

Milan’s center is full of all the most important
fashion and design flagship stores, including
Cappellini, Driade, Kartell or Versace,
Armani and Valentino. Milan is vibrant
with life. Every year, during Fashion Week
and the International Furniture Fair, Milan
becomes a large showroom where exhibitions,
performances, parties and conferences
involving lots of international guests
take place all day long. Milan is a creative
environment like no other.

LEARNING BY DESIGNING

Domus Academy is an incubator of talents and a
springboard for interdisciplinary adventures.
Here, the main protagonist is the student, the one
who generates ideas and makes mistakes, from
which he/she learns and thereby invents new
models, processes and objects; above all developing,
through an unlimited curiosity, a one-of-a-kind
future work life.

The school encourages the expressiveness
of creative enthusiasts in a multidisciplinary
way while combining the ability to invent
with an accurate, rigorous and robust
approach based on “learning by designing”.
The method balances the theoretical with
the practical by integrating classroom study
with workshop practice; enhancing hands-on
training with cultural research; and bringing
together multidisciplinary project teams to
enrich individual creative talents.
Central to the success of the Domus Academy
approach are professors: they are strong
educators who are also highly talented
designers. Many operate their own studios
and companies while others come from

leading fashion houses, architecture firms
and design shops, and with them they bring
a current, real-world perspective to lectures
and group projects.
Among our present and past collaborations,
are: Andrea Branzi, Huberto & Fernando
Campana, Ennio Capasa, Matali Crasset,
Ildo Damiano, Alessandro Dell’Acqua,
Diego Dolcini, Elio Fiorucci, Joseph
Forakis, Naoto Fukasawa, Roberto Giolito,
Stefano Giovannoni, Riccardo Grassi,
Kostantin Grcic, Ezio Manzini, Flavio
Manzoni, Francesco Morace, Setsu Ito,
Mario Trimarchi, Clino Trini Castelli, Gaia
Trussardi, Jan Christoph Zoels, and many
more.

Our students are encouraged to develop the
ability, not only to solve design problems, but
also to identify problems for which design
can offer effective solutions. Essential to
Domus Academy are the challenges offered
by the professional partners that the school
has developed with leading Italian and
international companies.

These invaluable collaborations give
students vital real-world learning to develop
critical thinking and problem-solving
abilities. Through such perspective Domus
Academy has stayed true to its founding
mission: to prepare designers for personal
growth and professional success in an everchanging market.

Alessandro Mendini, Andrea Branzi, Alessandro Guerriero, Valerio Castelli and Maria Grazia Mazzocchi are Domus Academy founders.

PROTOTYPING IDEAS

Ideas are not Platonic forms, John Dewey said. Ideas
are plans for action. They are tools we use to adapt
to the environment, and to adapt the environment
to us.
When we talk about design, we often give ‘form’
pride of place. We often think that ‘form’ is more
important than anything else that goes in the
making of a good product. But design is much more
than form. Design is primarily a good idea.

This is why Domus Academy explores
the ways in which good ideas can be
designed with a series of events called
PROTOTYPING IDEAS.
The series of events brings leading lights in
the field of design to interact with students
and faculty to frame new ways of doing
design in the XXI Century. Its task is to turn
ideas into plans for action, into tools, that is,
with which to tweak the world in the right
direction, one good design at a time.
The outcome is completely open, and all
parties involved have a concrete chance
of contributing to it, particularly our
remarkable student-body. Our students
come from incredibly diverse cultural

backgrounds spanning most nationalities on
the planet. Their contribution is especially
welcome in a world struggling daily to come
together as one global community.
The events in the Series run four times a year
and will be comprised of plenary lectures,
informal talks, and busy worktables where
concrete design ideas will be sketched and
prototyped.
Two of the four events are accredited with
mandatory student participation and
referred to as the DNA kicks. Theorists,
designers, and intellectuals, will help them
see the design practice in the widest possible
terms without ever losing sight of the
pragmatic nature of the craft.

Each event will debate a theme. The theme
will be introduced by a plenary session and
further expanded through informal talks.
Then, the participants to the events will
gather around worktables to mark where
flashpoints of interest may have emerged. To
harness good design ideas, each worktable
will be asked to subject the main theme to
a set of categories deployed to underline
where problems may emerge. Solving
those problems will lead the group to the
prototyping of fruitful research avenues
paving the way to positive design outcomes.

Prototyping ideas is very hard, but is critical
to good design. This is why Domus Academy
devotes a whole cycle of events on the task of
turning ideas into plans for action. Into tools
with which to tweak the world in the right
direction, one good design at a time.

ACCREDITATION

AWARDS AND RECOGNITIONS

Upon graduation from a Domus Academy Master
Program, you’ll earn a degree that’s recognized
around Europe and the world – an Academic Master
Degree (60 ECTS credits) accredited by the Italian
Ministry of Education, Universities and Research
(MIUR)* – in addition to the Domus Academy
Master Diploma.
Our accreditation gives you the opportunity to gain
real-world work experience during your course of
study granting real life professional experience.

Magazines and influential opinion leaders all
widely agree to consider Domus Academy a school
of global excellence in the areas of Fashion, Design
and Architecture.
In 2016 the renowned influencer Business of Fashion
selected Domus Academy in its Global Fashion
Schools Ranking 2016, ranking the school at the
second place for Learning Experience.

DOMUS ACADEMY
AWARDS
After graduation from a Domus Academy
Master Program, you can extend your
visa to work in Italy for up to one year.
An accredited degree, plus the practical
experience gained through Professional
Experience, shows employers you have
received a top-quality education and that
you bring industry-relevant knowledge and

skills to the table when you join their team.
Our accreditation also means that the
relevant academic credits you earn at
Domus Academy can be transferred to other
institutions if you choose to work towards
another master’s or a doctoral-level degree.
* The Academic Master Degree is validated through NABA,
Nuova Accademia di Belle Arti.

- Top 8 Interior Design School by Azure
Magazine in 2017
- Top Global Fashion Schools by Business of
Fashion, in 2016 and 2017
- Europe Top 100 Schools of Architecture and
Design by DOMUS MAGAZINE, 2012-2017
- Top 30 World's leading Graduate Design,
Fashion, Interior and Architecture Schools
by Materclass Frame Guide, 2012-2014
- One of the Best School of Design in the
World by BusinessWeek, 2009
- Compasso d'Oro Award by ADI
(Associazione Disegno Industriale) in 1994

STUDENT
AWARDS
During the years our students have been
awarded in international contests such as:
- ITS (International Talents Support)
- Who is on Next (Altaroma Vogue)
- MittelModa (Levi's Award)
- Muse x Vogue Talents Young Vision Award
- Red Dot Award
- IxDA Design Challange
- CFDA (Council of Fashion Designers Of
America)
- Samsung Young Design Award
- Wallpaper Design Award
- Gold Award at Samsung Young Design
Award
- IF Design Award
- CAFA Swarovski Award for Emerging
Talent sezione Fashion award
- Prix Emile Hermès International Design
Award

INDUSTRY NETWORK

Due to its proximity to the professional design
world, Domus Academy enjoys an extensive network
of connections and relationships with many of the
most prestigious companies and studios. From
this privileged position, we are able to monitor
employment opportunities and prepare our
students to take advantage of them.

THE BEST COMPANY: INDUSTRY
NETWORK, FASHION AND DESIGN
BRANDS

An extensive network of contacts and
relationships with prestigious firms and
companies is offered by Domus Academy in
order to facilitate Professional Experience
for students. Excellent companies are also
involved in workshops and work closely with
students.
Each step of the program is followed
with great care. Collaborations are fully
appraised from the initial brief to the final
presentation of the project.

Matteo Cibic talking with Domus Academy students at Prototyping
Ideas event

A DIAMOND IS FOREVER

Employment Status

—— Field Learning Experience: as a
consultant, students will have the
chance to collaborate and carry out a real
project, for a company, supervised by a
project leader.

—— Entrepreneurial Experience: If being
an entrepreneur is our students' vision,
Domus Academy will sustain their
choice providing mentoring support
and developing students' business and
managerial skills, thanks to a practical
and theoretical approach.
Students will be mentored on a step-by-step
basis, get an inside perspective on how their
industry of choice works and make valuable
connections that will further their career.
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PROJECT
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MARKETING
& SALES
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CURRENT JOB

90%

82%

Job consistent with
studies

AVERAGE
MONTHLY
NET INCOME

80%

Studies Relevance

Job found after
graduation

EMPLOYED
POSITION

SELF-EMPLOYED
POSITION

73% permanent

55% start-up

+45%

VS AlmaLaurea

100%

Full-time job

87%

Private sector

94% JOB
SATISFACTION

AlmaLaurea was born in 1994 at the University of Bologna with
three great intuitions, which remained unique in the European
and international context. Today, AlmaLaurea represents almost
91% of Italian graduates (2,540,000 from 74 Italian Universities up
to27/06/2017) and has now grown to 57 expert employee.

COUNTRY OF WORK

ITALY

Domus Academy’s entrepreneurial approach
allows students to gain the Professional
Experience they need. Our unique offering
enhances students’ personal and professional
expertise and network, empowering their
skills, vision and values.
Students will have the opportunity to be
addressed to the most suitable job immersion
amongst our very specific Professional
Experiences:
—— Internship: while working for a company,
students will be able to develop
assignments on real projects directly on
the field.

EMPLOYMENT RATE WITHIN 1 YEAR

North America

Western
Europe

Non-EU students are eligible to participate
in a Professional Experience and can extend
their permit of stay to work in Italy for up to
one year after degree completion.

23%

Eastern
Europe
Middle East
Asia

77%

Africa

South America

ABROAD

The Domus Academy Career Service helps students
in their transition from the academic to the
professional world. Through orientation meetings,
advice and training sessions, the service assists
students in determining their professional goals,
assessing their personal strengths and artistic skills,
and identifying their best employment opportunities.

FASHION
DESIGNER

TOP 10 PROFESSIONAL ROLES

INTERIOR
DESIGNER

CAREERS & PLACEMENT

ALUMNI STORIES

The multifaceted exposure that I received at Domus Academy
through design projects, internships and guest lectures positioned me
to make my mark globally as an entrepreneur.
NIKHIL PAUL

Founder / Creative head Paul Matter

Our graduates leave with rich, relevant experiences
and portfolios able to boost their careers and
enhance their network.

Master in Business Design 2007

Domus Academy is a multi-culture mix: you can innovate from
experimenting and experiment from the innovation.
JIN CHANGBAO

Domus Academy is truly a unique program, a place where you can
grow and develop skills in a dynamic and challenging way, but
motivation to do so is key! Personal effort is just as important as the
material you learn and the group workshops you will do each month.
The luxury brand management program allowed me to expand and
hone my professional skills I never knew I had like critical brand
analysis, design strategy and trend research, to name only a few.
It’s an invaluable experience with insight and guidance from brilliant
professionals who have really worked in the field.
ASHLEY DAVENPORT

Social Media Editor for Condé Nast Italia
Master in Luxury Brand Management 2015

Founder and Vice President of R&D Design plc
Master in Product Design 2013

Domus Academy gave me a wide range of expertise and professional
options I had the opportunity to choose from. I was prepared to be a
professional of the industry and to deal quickly with the tasks I had
to face as a Visual Merchandiser or a Fashion Stylist. Being a Domus
Academy alumnus helped me to create a professional network able to
increase my possibilities as a Visual Merchandiser.
CHRISTOPHER ONG

Visual Merchandising and Project Manager for Masari Group /
Hermes and Lanvin Indonesia
Domus Academy was a major change in my life. During my
enrolment, back in 2009, I learned to see things and analyse concepts
in a completely different way. Domus Academy is one of the biggest
reasons I am a successful designer today. Thanks to the amazing staff
and teachers, I was able to discover new ways of creativity.
It was the best decision I have ever made and I consider myself lucky
to have pursued my studies in such an environment.
JEAN LOUIS SABAJI

Owner and Creative Director Jean Louis Sabaji
Master in Fashion Design 2009

Master in Fashion Styling and Visual Merchandising 2013

If you want to create a portfolio with real life projects, Domus
Academy is the right place for you.
ERAY ALAN

Senior Service & Interaction Designer in Fjord
Master in Interaction Design 2014

STUDENT SERVICES

Domus Academy offers a wide range of services to
help students optimize their educational experience
and maximize their talent and potential.

HOUSING SERVICE

DESIGN LAB

Available from the first day of enrollment,
Domus Academy offers its students a free
Housing Service to facilitate searching and
selecting accommodation for the period
of stay in Milan. Thanks to agreements
between Domus Academy and several real
estate agencies, private landlords, hostels,
residences and hotels, double or single rooms
are available for temporary stay at special
rates. Accommodation can be shared with
other students.

Domus Academy Design Lab is available to
students for the production of models and
projects required as part of their program
coursework. The Lab is equipped with high
tech machines and tools and a wide range of
materials giving students the resources they
need to bring their ideas to reality.

FASHION LAB
LANGUAGE SUPPORT

The Language Center organizes courses at
different levels to support students in their
learning process and during internship
experiences in Italy. The Language Center
at Domus Academy has been opened to help
students to improve their knowledge of the
Italian language.

Students of the Fashion Design program
use the Fashion Lab to produce models and
prototypes. Fully equipped with sewing
machines, mannequins, irons, sewing
tables and related tools, as well as leathers
and fabrics, the Lab is where students’
designs take shape.

NETWORK SERVICES

LIBRARY

Each program has a dedicated directory
on the Domus Academy server, containing
teaching materials and a personal folder
for each student. The school also provides
numerous workstations loaded with the
latest releases of leading applications
and software programs. A helpdesk gives
students expert assistance in resolving
computer problems quickly.

Domus Academy students have access to
a superb library that houses 4,000 titles
covering six broad subject areas including
design, architecture, fashion, visual arts,
business, essays and Domus Academy
Edizioni. The library also includes a
collection of more than 5,000 magazines,
including historical publications and the
latest editions of national and international
professional journals.

Programs
Pre-Master's Program

Design

Master in Product Design
Master in Interior & Living Design
Master in Urban Vision
& Architectural Design

Experience

Master in Visual Brand Design
Master in Interaction Design
Master in Information Design
Master in Service Design

Fashion

Master in Fashion Styling
& Visual Merchandising
Master in Fashion Design
Master in Fashion Management

Business

Master in Business Design
Master in Luxury Brand Management

PRE-MASTER'S PROGRAM

PROGRAM STRUCTURE
FUNDAMENTALS

The Pre-Master’s Program begins with
a comprehensive introduction to critical
themes of contemporary design, including
sustainability, innovation, and social design.

The Domus Academy Pre-Master’s Program is a
four-month intensive postgraduate course aimed
to increase your preparation in order to enter a
Master’s program at Domus Academy. Created
for graduates who have at least three years of
university-level study, the Pre-Master’s Program
will give you the foundational understanding of
design that is required for entry into the Domus
Academy programs. It will also give you the valuable
opportunity to construct a consistent portfolio
under the guidance of mentors who are experts in
the field.
WHAT YOU WILL LEARN

In the Pre-Master’s Program, you’ll develop:
—— Your knowledge of broad design domains and your practical skills within each of these
domains.
—— A first understanding of the range of themes and processes relevant to a specialized area
of study.
—— A consistent portfolio in your area of interest, following the guidelines for entrance to the
Domus Academy.
—— The technical skills and organizational abilities you need for master’s-level learning,
acquired through labs and project activities.
—— A variety of techniques and tools to better communicate and present your design ideas.

PRINCIPLES OF DESIGN

This part provides students with
a comprehensive introduction to
contemporary design processes, explored
within cultural and historical frameworks as
well as a global context.
Each of these modules includes key lectures
and project assignments that give students
a working knowledge of the core subjects.
Students may complete assignments
according to their specific area of interest.
—— Module 1: The Italian way of Design
—— Module 2: Branding by Design
TECHNICAL SKILLS/LABS

Students choose laboratories in which they
practice basic techniques of visualizing,
illustrating, modeling, and presenting a
project. The labs include key lectures and
assignments that give students a working
knowledge of the core subjects.
Lab A: Design of presentation – module 1
Lab B: Visualization tools – module 1
Lab C: Digital modeling – module 2
Lab D: Draping and pattern making – module 2
Lab E: Content and graphic editing – module 2
Lab F: Moviemaking – module 2
VISITS

Students will have the chance to attend visits
to design studios.
PORTFOLIO COACHING

The Portfolio Coaching part supports
students to develop a consistent portfolio of
excellent work, as required for advancement
to the master’s level.

PROJECT ACTIVITY

The Project Activity is an important
milestone in the program. Students have the
chance to select and integrate the knowledge
gained during the course and apply it to a
larger project within their area of interest.
They are expected to critically reflect on
their own practices as well as that of their
classmates, by locating their own work
within the context of the field.
PROJECT MENTORING

The Project Mentoring is an important
activity of the program. Students have the
chance to be reviewed and assessed by each
specific Master Course Program Leader in
order to be informed about the knowledge
gained during the masters courses of interest.
INTENSIVE ENGLISH LANGUAGE COURSE

While attending the Pre-Master’s Program,
you can improve your English. You must
score 4.0 or higher on the IELTS exam to
begin the Intensive English course, which
is 10 hrs/week in class/online for 3, 6, or 9
weeks. Each 3-week segment can improve
your English by 0.5 IELTS points. You must
score 5.0 for entry into Domus Academy.
Guided visit at Vogue Archive
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Each program is organized in four main modules including DNA kicks, courses
and workshops, followed by a fifth module providing a professional experience
period and a final portfolio presentation.
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DNA kick

DNA kicks will begin with visions to end with concrete prototype ideas. Plenary
lectures will present themes that will be then developed by students in dedicated
worktables. At each worktable, there will be leading designers/design thinkers
of several fields to lead the prototyping of new concepts and ideas. The DNA kick
will prototype ideas that will be later used to frame the workshops at Domus
Academy.
Courses, through a combination of lectures, exercises and tutorials, provide
students with tools and framework in preparation for the workshop, and personal
branding experiences for the development of the students’ professional career.

COUR
SES

Workshops are project assignments that give students a working knowledge
of different subjects relevant to the specific master program. Workshops are
launched with the presentation of a brief defined by the faculty in collaboration
with external professionals and private and public business partners.
Through the workshop students will be supported by lectures aiming at
broadening their knowledge on the specific theme, involving designers,
researchers, stakeholders and representatives of companies. Each workshop
culminates in an open presentation.
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The professional experience is the final step of a process in which students receive
a deep and balanced evaluation of their skills and aspirations, in order to build a
career, which fits their aims.
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There are three kinds of professional experiences; an internship in a company
where the students will be hosted in a work environment developing assigned
real projects; a field learning experience as a specific work project carried out on
campus in collaboration with a company; and an entrepreneurial journey in order
to develop business and managerial skills.
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DESIGN is creating new
meanings on multiple dimensions
and scales. It is an intimate but
extensive form of looking at
what Architecture, Interior and
Product Design represent today
and it has crossed the boundaries
among disciplines and cultures.
Leading to integrated products,
private and public spaces design
is no longer an ex-post activity
but a way of thinking that intends
to envision a future.

Master in

PRODUCT DESIGN
A product is a human-based combination of diverse cultures,
technologies, needs and physical conditions. An original
interpretation of these interactions generates an integrated
design artefact, which stimulates users to further adaptation,
discovery and thinking. Today, Product Design is breaking
boundaries for novel explorations and experimentation
evolving into career opportunities yet to be discovered.
The Master in Product Design program combines a unique cross-disciplinary
and cross-cultural approach with a hands-on experience in collaboration
with companies that are at the front line of design, engineering and
business. This challenging method advances the knowledge on what is
currently happening in the industry, and consequently enhances the ability
of anticipating the future. Designing a product is creating opportunities
that enhance and modify our daily performance in order to explore novel
interactions among multiple disciplines giving a unique approach to the
collaboration among the research, industry and education fields. The Master
in Product Design explores new territories for embedding design, technology
and novel methods for fabrication and construction.

AUDIENCE
The program is addressed to candidates who
have a first-level degree and/or professional
experience in Design, Architecture, Engineering
and Visual Arts, or other disciplines related to
the program’s field of study.
COMPANIES

The Master has worked with: 3M, Alpi,
Ar temide, Bayer Material Science, BLM, Brix , Candy, Canon,
Confindustria Ceramica, Electrolux , Elica, Fondazione Bracco,
Gufram, Hager Group, Ikea, Illy words, IMRA/AISIN, Industreal,
Leroy Merlin, LG, MaterialConnexion, Pirelli, Rotaliana, Samsung,
Swarovski, Teuco, Toto Bagni, Veneta Cucine, Veuve Clicquot ,
Wega.

Molegraph, project by Thomas Pierre Radwanski, Roberta Di Cosmo,
Jhen-Jhen Liang, Akshay KhandElwal – Master in Product Design 2016

CAREER OPPORTUNITIES
The Master in Product Design trains
professionals capable of creating products
for different industrial sectors on a local and
worldwide scale. Graduates from this Master
can join design firms, architecture and design
studios and research environments, or start a
self-employed professional activity.

Focolare, project by Hayley Reese Riccio, Yihan Xu, So-Hyeon Choi,
Federico D'alterio, in collaboration with ADEO and 3M – Master in
Product Design 2016

Master in

INTERIOR & LIVING DESIGN
Nowadays the design of spaces plays an important role in
creating multidisciplinary platforms where people experience
new cultural and social scenarios. It is all about behaviors,
habits, interests and lifestyle of people in society.
Material and immaterial aspects must be continuously
analyzed throughout the process of project development
including innovative emerging technologies and new
perspectives of communication.
The Master in Interior & Living Design collaborates with international peers
on company projects that re-invent the interior and living domain. Students
focus on theory, best practices, and design methodologies, not only to solve
problems creatively, but to define problems as well. Utilizing Milan, with
its long tradition of experimenting new solutions for the design challenges
of modern living spaces, the city creates a solid foundation for imagining
unexpected future interventions in the aspect of interior design.
AUDIENCE
The program is addressed to candidates who
have a first-level degree and/or professional
experience in Interior Design, Product Design,
Architecture, Engineering, Visual Arts or other
disciplines related to the field of study, who
are interested in securing new technical and
cultural tools in the field of interiors.

COMPANIES The Master has worked with: Agape, Alessi, B&B
Italia, Bof fi, Camper, Club Med, Coin, Deborah Milano, Fiorucci,
Flos, Fnac, Hawor th, Kvadrat , La Triennale di Milano, Moleskine,
Mondadori, Moroso, Mutina, Park Hyat t Milano, Pit ti, Rossana
Orlandi, Timberland, Tucano, Veuve Clicquot .

CAREER OPPORTUNITIES
The Master in Interior & Living Design is
directed at forming a new professional who
is aware of the cultural and social aspects of
living spaces and the influence of emerging
technologies and communications. The
program is rigorous and attentive to the
processes and timing of project management.
Graduates from the Master can find
employment in retail, hospitality, exhibition and
event planning, lighting, furniture, architecture
and building contractors.

A-Maze, project by Nathawuth Kulasiriswatdi, Sangyo Park, Rashi Jain, Shruti Seth, Eda Yalkin, in collaboration with Timberland - Master in Interior &
Living Design 2016

Master in

URBAN VISION
& ARCHITECTURAL DESIGN
Cities, landscapes and systems are the built fabric that make
the connection between people and places. It is constantly
morphing according to the trends of society and creates a
frame where all subjects such as environment, social equity,
economic viability are the key ingredients of the designer.
Changes are built on strategies transforming cities, methodologies
regenerating metropolitan areas, design concepts defining private and
public spaces, to envisioning future scenarios responding to the effects
of our digital worlds. The Master in Urban Vision & Architectural Design
program responds to the changes in the professional field and in the
urban configuration, offering new techniques of inquiry and design-based
strategies. Taking urban strategy as the starting point to study society,
this Master aims to explore different architectural approaches and provide
students with the opportunity to discover their own design abilities and
find responses to citizens and their culture, commerce, relationships and
movements to create projects for a better urban future.
AUDIENCE
The program is addressed to candidates who
have a first-level degree and/or professional
experience in Architecture, Urban Planning,
Landscape Design, Civil Engineering, or
equivalent. The program is also open to
candidates who hold a degree or diploma
in different disciplines. Moreover, if they are
willing to deepen a strong research interest
towards the program’s topics and to develop
an impressive portfolio.
COMPANIES The Master has worked with: ARUP, Bayer
Material Science, CNS spa – Tecnologia per l’ambiente, Hines
Italia Srl, Ing Real Estate Development Italy Srl, Legnolandia,
Le FondBelval, Milano Metropoli – Development Agency, MU.VI.
TA . – Museo Vivo delle Tecnologie per l’Ambiente, Peverelli –
Giardini e Paesaggi d’Autore, Prelios, Pirelli RE.

building
cutting
lot
Architectural Link. Project Second Skin: A new
agenda
forwall
façadism,
project by Abboud-Chahine in collaboration with Dottor Gallina.
Master in Urban Vision & Architectural Design 2015

CAREER OPPORTUNITIES
Participants in the Master in Urban Vision
& Architectural Design may embark
on different careers nationally and
internationally as Architects, Urban Planners,
Urban Designers and Project Managers.
Employment opportunities can be found
in design, architecture and engineering
studios, territorial development agencies,
urban planning departments, real estate or
construction companies.

Redevelopment of Social Housing Complex, project by Calcot Grapa in collaboration with COVESTRO and Metropolitana Milanese.
Master in Urban Vision & Architectural Design 2016

EXPERIENCE DESIGN
is impacting behavior through
design. It is a people-centered
design direction and a
contemporary vision of the
design process in which curiosity
is the smart ingredient when
generating future scenarios and
experiences, perceptual spaces,
services, strategies, storytelling,
identity and brand perceptions.
It is when fiction meets reality.

Master in

VISUAL BRAND DESIGN
An integrated vision, the direct combination of design,
narration, graphics, identity research, is crucial when it comes
to competing in terms of promotion and the reasoning behind
the product or service. Branding starts with the understanding
of the values of a company and culminates in the ability to
visualize a meaningful story with the right tone of voice while
building a long-term relationship with the public.
The Master in Visual Brand Design program focuses on the analysis of user
needs to create integrated visions and narrations that will catch the attention
of selected audiences, engage them through all touch-points with a company.
Students will be prepared to identify the company’s core philosophy, cultivate
a deep understanding of their products and services, juggle with different
marketing techniques, and design innovative ways to communicate its values
to the customers through physical, digital and social media.
AUDIENCE
The program is addressed to candidates who
have a first-level degree and/or professional
experience in Visual and Graphic Design,
Product Design, Communication. The program
is also open to candidates who hold a degree
or diploma in Marketing and Humanities, or
equivalent. Moreover, if they are willing to
deepen a strong research interest towards
the program’s topics and to develop an
impressive portfolio.

COMPANIES The Master has worked with: Bastard, Coca-Cola,
Danone, Fondazione Achille Castiglioni, Forevermark, Fundación
Escultor Berrocal, Glamour, L’Uomo Vogue, Mondadori, Park Hyatt,
Royal Rose, Slowear, Smartbox, Unieuro.

CAREER OPPORTUNITIES
The Master in Visual Brand Design aims to
form effective, dynamic and versatile Visual
Brand Designers and Brand Managers
who are open to visionary innovations.
Graduates can find employment and
freelance opportunities with small, medium
and large organizations in the fields of
fashion, design, advertising, traditional and
Digital Media, Service Companies and Public
Administration.

Must. Learn by making, project by Medelaine Ford, Damaris Hernindez, Carolina Poch, Mehr Sethi, Yihan Xu, in collaboration with Museo Nazionale
della Scienza e della Tecnologia Leonardo da Vinci - Master in Visual Brand Design, 2016-2017

Master in

INTERACTION DESIGN
Behavior is a key aspect of interaction design. It is about
creating a product or space that interacts with the body
or the mind through innovative technology. It is about the
intersection of digital elements and everyday life; the creation
of more intuitive user interfaces; the adoption of digital
technology for enriched experiences; the transformation of
design visions into market opportunities.
The Master in Interaction Design program promotes knowledge, skills and
competencies to define problems and solutions in the field of interaction and
user experience. Students will learn how to adopt digital technology to create
enriched experiences. Students will be encouraged to transform their original
design visions into market opportunities, thanks to the effective use of the
latest hardware and software.
AUDIENCE
The program is addressed to candidates
who have a first-level degree and/or
professional experience in Product Design,
Visual and Graphic Design, Media and Web
Design, Architecture, Computer Science,
Engineering. The program is also open to
candidates who hold a degree or diploma
in Communication Science, Psychology,
Sociology, or equivalent. Moreover, if they are
willing to deepen a strong research interest
towards the program’s topics and to develop
an impressive portfolio.
COMPANIES The Master has worked with: Adobe, Canon, Cisco,
Condé Nast, Fondazione Achille Castiglioni, Fujitsu, Fundación
Escultor Berrocal, Hager Group, Illywords, Iks Core Consulting,
Mattel, Meet the Media Guru, Mit Mobile Experience Lab, Motorola,
Nokia, Park Hyatt, RCS MediaGroup, Re-Power, Samsung.

CAREER OPPORTUNITIES
The Master in Interaction Design aims
to form professionals with cutting-edge
skills and competencies to attain different
strategic design positions: Interaction
Designer, User Experience Designer, Digital
Strategist, Design Manager. Graduates
will be in a position to successfully meet
contemporary industry requirements as
well as to start a career as self-employed
consultants and entrepreneurs.

Maya, project by Chih-Hsuan
Yu, Dimitris Giannos, Kishoe
Ashokan, Vedanti Joshi, in
collaboration with We Make –
Master in Interaction Design
2017

Polipo, project by Alice Ridolfi,
Megha Damani, Olivia Lucas,
in collaboration with MUBA
(Museo dei Bambini) and TOG
(Fondazione Together to Go)
- Master in Interaction Design
2017

NE

Master in
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INFORMATION DESIGN
We are surrounded by a large amount of data that has to be
interpreted, analyzed and represented. Information Design is a
growing discipline strongly required by data-driven companies,
social enterprises and government agencies to crunch, interpret
and visualize data for effective internal communications and
public relations.
The Master in Information Design has a multidisciplinary approach that
brings together visual design, data analysis and creative coding. Students
will develop skillsets and mindsets to understand different cultural, social
and economic contexts, translate complex information into engaging visual
forms and narratives that are readable by different audiences, to support
comprehensive communication strategies. Through a balance of theoretical
knowledge and hands-on experience, the Master in Information Design
provides fundamental data analysis competencies and in-depth design skills
that allow students to tackle complex scenarios, from the assessment of
communication needs, to the proposal and prototyping of design solutions.
AUDIENCE
The program is addressed to candidates who
have a first-level degree and/or professional
experience in Product Design, Visual and
Graphic Design, Media and Web Design,
Architecture, Computer Science, Engineering.
The program is also open to candidates who
hold a degree or diploma in Communication
Science, Psychology, Sociology, or equivalent.
Moreover, if they are willing to deepen a strong
research interest towards the program’s
topics and to develop an impressive portfolio.

COMPANIES During the Master program students will have
the oppor tunit y to be involved in workshops, working closely
with renowned companies and prestigious firms.

ACCURAT, The Life Cycle of Ideas, published on Popular Science, May 2014, Volume 284 No.5.

CAREER OPPORTUNITIES
Graduates from the Master in Information
Design may seek employment at
established firms, such as large
corporations, service companies, design
consultancy, as well as NGO’s, government
agencies, research institutions, or start their
own consulting business. Graduates can
occupy a position in the following fields:
Digital Design, Data Visualization and
Information Mapping, Visual Design and
Branding, Trend Forecasting.

Detail

Master in
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SERVICE DESIGN
New information and communication technologies are
bringing on a revolution leading to a radical change in the way
services are offered and enjoyed, generating evolving needs
and desires, both in the public and the private sectors. Service
Design, through an integrated and multidisciplinary approach,
operates within this context and has the task to understand
and embrace social changes in order to deliver experiences and
solutions for unpredictable future scenarios.
The Master in Service Design program is meant to foster storytelling and
prototyping skills, the problem-solving and business design approach to
help students develop innovative service ideas. Through user observation,
students will detect unmet user needs and develop compelling scenarios,
physical and virtual systems of service experience, working in close contact
with professionals, firms and public-sector organizations.

AUDIENCE
The program is addressed to candidates
who have a first-level degree and/or
professional experience in Visual And Graphic
Design, Interaction Design, Architecture
and Creative Coding. The program is also
open to candidates with a diploma/degree
or professional experience in Business
Design, Communication Science, New Media,
Psychology, Sociology, or equivalent, if they
are motivated by a sound research interest
towards the program’s topics and a strong
portfolio.
COMPANIES During the Master program students will have
the oppor tunit y to be involved in workshops, working closely
with renowned companies and prestigious firms.

CAREER OPPORTUNITIES
Graduates from the Master in Service
Design may seek employment at established
firms, such as large corporations, service
companies, design consultancy, as well
as NGO’s, government agencies, research
institutions, or start their own consulting
business. Possible job titles include: Service
Designer, Experience Designer and Design
Strategist.

HEROES, project by Guzin Koçer, Juan Dodero, Qiaochu Lv, Manik Madaan, Sara Rutledge - Master in Interaction Design 2016

With the Patronage of

Member of

FASHION is the sphere of
activity where the tendency
towards social imitation and
equalization eternally contends
with the desire for individual
differentiation and evolution.
It resonates with the core of
human beings: culture, identity,
body, imagination, production,
consumption, representation,
dialogue.

Master in

FASHION STYLING
& VISUAL MERCHANDISING
Fashion Brands are focusing on coherent visual communication to
be genuinely believable and recognizable. The booming appetite
for experience and active participation is challenging fashion
brands to create and maintain a consistent, yet evolving, aesthetic
vision that guides an omni-channel strategy, where physical and
digital are merged thanks to a detailed visual vocabulary.
There is an increasing demand for fashion brand image architects, visual
communicators who can translate brand values into idiosyncratic and holistic
projects that make the eye think. The Master in Fashion Styling & Visual
Merchandising program blends the approach and competencies of the visual
merchandiser with those owned by the fashion stylist, to nurture a new
professional profile: the visual fashion brand communicator, whose scope
encompasses lookbooks, advertising campaigns, editorials, website, social
media, but also multi-sensorial retail concepts. Students will learn how to
convey unique brand values and identity through powerful storytelling and to
create an appealing visual language through photo and video shootings, visual
merchandising strategies for window and in-store displays.
AUDIENCE
The program is addressed to candidates who
have a first-level degree and/or professional
experience in Fashion Design, Design,
Photography, Architecture and Communication.
The program is also open to candidates with
a background in Industrial Design, Journalism,
Media, Fashion Styling, Visual Merchandising,
or equivalent. Moreover, if they are willing to
deepen a strong research interest towards
the program’s topics and to develop an
impressive portfolio.
COMPANIES The Master has worked with:10 Cor so Como,
Bonaveri, Future Concept Lab, GQ, Moncler, Marni, Moschino,
Patrizia Pepe, PleatsPlease, Stone Island, Salvatore
Ferragamo, Muuse, Trussardi.

CAREER OPPORTUNITIES
The Master in Fashion Styling & Visual
Merchandising aims to form professionals
able to pursues careers as a Fashion Stylists
or a Visual Merchandisers, starting their own
businesses or working for fashion companies,
advertising agencies, TV, as a Celebrity
Assistants and in all areas involving visual
communication.

The Empathy issue, project by Ceren Guiltekin, Maria Chiara Morganti, Rebecca Fabick, Kanglei Wang, in collaboration with The Greatest Magazine,
Master in fashion Styling & Visual Merchandising 2017

Master in

FASHION DESIGN
Fashion Design entails the ability to decipher the contemporary
and translate it into meaningful and visionary codes.
Fashion Designers must pursue their own identity and act
courageously. At the same time, they are tasked to understand
the requirements of the industry and speak the language of
the various players of the fashion system, to guide complex
creative projects, from material experimentation to visual
communication of the product.
The Master in Fashion Design program combines fashion studies, design
thinking and intensive studio-practice. Students will be guided to question,
refine and strengthen their individual creative vision as well as to address the
challenge of designing for existing fashion brands. Students will be engaged
in the exploration of other disciplines to produce outcomes that combine
conceptualization, textile manipulation, garment prototyping, branding,
photo and video storytelling, and business intelligence. Students will
understand the complexity of the fashion system on all levels, grow a mature
awareness of the various professions across its value chain, and envision the
future of the Industry.
AUDIENCE
The program is addressed to candidates who
have a first-level degree and/or professional
experience in Fashion Design. The program is
also open to candidates with a background in
other disciplines. Moreover, if they are willing
to deepen a strong research interest towards
the program’s topics and to develop an
impressive portfolio.
COMPANIES The Master has worked with: 7 For All Mankind,
Antonio Berardi, Damir Doma, DiLiborio, Fondazione
Gianfranco Ferrè, Frankie Morello, Inter ware, Janet & Janet ,
Krizia, Napapijri, Stefanel, Timberland, Tommy Hilfiger,
Trussardi.

CAREER OPPORTUNITIES
The aim of the Master in Fashion Design
is to grow mature professionals who can
find employment opportunities as: Fashion
Designers, Accessories Designers, Textile
Designers, Trend Researchers, Product
Developers and Merchandisers.

Displacement, project by Ekaterina Okhotnikova, Milano Moda Graduate 2016 - Master in Fashion Design 2016

Master in

FASHION MANAGEMENT
Fashion is a hyper dynamic system that metamorphoses along
social, economic and technological shifts, by constantly dealing
with chameleon consumers.
Current and future managers are required to detect and even predict these
macro-trends, to define and implement imaginative solutions, to prosper in
the fast-paced world of fashion. The Master in Fashion Management program
combines fashion studies with brand management, communications and
fashion buying methods and tools. Students will become increasingly familiar
with the language and rules of the fashion system. They will be guided to set
and perform smart research projects, grow an analytical approach, make
informed decisions, develop creative and financially sustainable strategies,
where the brand image matches the definition of the distribution channels
and the brand/product portfolio. Students will be challenged to present their
proposals through convincing written and visual formats.
AUDIENCE
The program is addressed to candidates who
have a first-level degree and/or professional
experience in Fashion and Accessory Design,
Arts, Humanities, Economics and Business.
The program is also open to candidates with
a background in other disciplines. Moreover, if
they are willing to deepen a strong research
interest towards the program’s topics and to
develop an impressive portfolio.

COMPANIES The Master has worked with: 10 Corso Como,
Albino, Antonioli, Calvin Klein Collection, Camera Italiana Buyer
Moda, Bonaveri, Felice Limosani, Fendi & Maserati, Google Italia,
Hogan /Gruppo Tod’s, L.A. Distribuzione, L’Orèal, La Rinascente/
Tiziana Cardini, Moncler, Montblanc Germania, Penelope Stores,
Pleats Please, Privalia, Red Valentino, Rober to Cavalli, Salvatore
Ferragamo, Sergio Tacchini International, Sisley – Fabrica,
Slowear, Stone Island, Swarovski Elements, Sonae Sierra,
Trussardi, Versace Gioielli, Versus /VJC, Vionnet, Youtube.

CAREER OPPORTUNITIES
The Master in Fashion Management aims to
train professionals capable of transmitting
creative sensibilities through managerial skills.
Graduate students will explore several areas
of fashion management and can aspire to
occupy different positions within the fashion
industry, such as: Fashion Brand Management,
Fashion Buying, Fashion Merchandising,
Product Management, Retail/Store
Management and Public Relations and events
Management. Graduates will also develop the
necessary skills to become self-employed and
build their own companies.

NUDA, Store & Italy & Amore in NYC, project by Aysun Dincer, Ambra Felten, Shivani Rana, Shipra Vinay, in collaboration with The Firman – Master in
Fashion Management 2017

BUSINESS DESIGN reframes
existing business models and past
value proposition frameworks
with the lens of a human-centered
approach. Business Design, with
design-thinking at its core finally
reconciles current and latent
customer needs with business
practices and imperatives.
Business Design brings sensible
and sustainable managerial
innovations to life.

Master in

BUSINESS DESIGN
Change is the only constant. Established business and
managerial standards are being disrupted, current business
strategies are being reframed. The goal of business is no longer
merely to create customers, but to successfully integrate the
needs of people, leverage technological advances, innovate
branding proposing while ensuring sustainable returns on
investment. Business Design draws from the designer’s toolkit
and design-thinking approach to make it possible.
The Master in Business Design program creates new connections between
the worlds of business and design. Students will work on projects related
to the business of design and the design of business. Enlightening and
interdisciplinary, the program focuses on how to apply design culture,
methodology and sensitivity to a wide range of businesses, including
established enterprises, large, medium and small, and start-ups. Students will
understand design-driven management strategies as they learn to draft plans
for business development, branding, marketing, and communication for the
whole company as well as for specific product lines and new ventures.
AUDIENCE
The program is addressed to candidates who
have a first-level degree and/or professional
experience in Economics, Management, \
Humanities and Design. The program is also
open to candidates with a background in
other disciplines. Moreover, if they are willing
to deepen a strong research interest towards
the program’s topics and to develop an
impressive portfolio.
COMPANIES The Master has worked with: 3M, Altre forme,
Autogrill, Barilla, BTicino, Co.Impor t, Comieco, DB Apparel, Ebay
Italia, Elica, Fondation Interieur, Italia Independent, MDF Italia,
Moreschi, Pininfarina, Piquadro, Procter & Gamble, Rilastil, Royal
Rose, Sevengrams, Slowear, Sunstar, The Coca-Cola Company,
Unieuro, Unilever, Veuve Clicquot, Wega.

CAREER OPPORTUNITIES
Graduates from the Master in Business
Design can pursue managerial careers in
cross-functional roles, such as Brand and
Communication Strategists, Design and
Innovation Managers, Business Developers, in
design-driven companies, branding agencies
or consulting and service companies or start
their own business.

L’UOMO Vogue Experience, project by Carolina Caldas, Daniel Wagemans, Parvathy C Bhojan, Victor Rosas, Chloe Lee, in collaboration with
L’UOMO Vogue - Master in Business Design 2016/2017

Master in

LUXURY BRAND MANAGEMENT
Luxury goes beyond consumption: it is the narration around
the brand - its heritage, story and excellence. The luxury
brands have their raison d’être in creativity. They add value to
their products and services by offering deeper meanings and
intangible values to their target audience.
Luxury has always been associated with the desire to express one’s own
status, while in the past, it was envisioned through physical goods, today it
is increasingly conveyed through unique experiences. The Master in Luxury
Brand Management program prepares students to manage the delicate
balance between creativity and business for luxury brands. Students will
learn how brand’s purpose and offer can fit within a broader demographic,
sociological and cultural landscape. Tomorrow’s luxury brand managers will
investigate the emerging values attached to the concept of luxury. Students
will realize how branding is science and art, logic and emotions. They will
practice how to recognize customer individual behaviors and social patterns,
and uncover powerful insights to support luxury brands in developing strong
points of view, meaningful values, strong emotional connections, through
engaging and memorable experiences.
AUDIENCE
The program is addressed to candidates who
have a first-level degree and/or professional
experience in Arts and Design. The program
is also open to candidates with a background
in Economics, Management, Humanities, or
equivalent. Moreover, if they are willing to
deepen a strong research interest towards
the program’s topics and to develop an
impressive portfolio.

Envolve, project by Janay Cumberbatch, Madhuri Gupta, Wipawin Yingsakmongkol, Shiyun Xie, Federica Notarangelo, in collaboration with Museo
Salvatore Ferragamo - Master in Luxury Brand Management 2016/2017

CAREER OPPORTUNITIES
The Master in Luxury Brand Management
aims to equip students with skills and
abilities to become Luxury Brand Managers,
Product Managers, Marketing Managers,
Communication & PR Manager, or Branding &
Marketing consultants.

COMPANIES The Master has worked with: Car tier, Castel
Monastero Spa & Resor t , Christie’s, De Beer s (Forevermark),
Dodo Pomellato,10 Cor so Como, FutureBrand, Italian
Hospitalit y Collection Resor ts, Krizia, Moncler, Museo
Salvatore Ferragamo, Oteri, Park Hyat t Milan, Pommer y,
Recarlo, Salvatore Ferragamo, SeeMe.org, Stone Island,
Trussardi, Yoox , Zagliani.
Nostrum, project by Yun Jeong Jang, Mateo Pinzon, Rita Costa E Barros, Ozben Ozdal, Darshita Malavia, in collaboration with Slowear - Master in
Luxury Brand Management 2016/2017
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ADMISSION PROCESS
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CHECK YOUR

ENTRY REQUIREMENTS

PREPARE YOUR

SUPPORTING DOCUMENTS

1 CHECK YOUR ENTRY
REQUIREMENTS

3 SUBMIT YOUR
APPLICATION

General entry requirements include:

You can submit your application following 3 ways

—— at least 15 years of previous education

OPTION 1:

—— holding a first level academic degree
in fields related to the selected study
program
—— certificate of English language (IELTS
5.0 Academic or equivalent on entry)

2 PREPARE
YOUR SUPPORTING
DOCUMENTS
The required documents for admission are:

—— Application form
—— Copy of bachelor degree /academic
diploma (in English language)

APPLICATION

—— Official academic transcripts / Mark
sheet
(in English language)
—— English language certificate
(IELTS 5.0 Academic or equivalent)
—— Motivation letter
—— 2 recommendation letters (if available)

ENROLL TO

OUR PROGRAMS

OPTION 2:

Scan all your documents and email us at:
admissions@domusacademy.it
OPTION 3:

—— Detailed curriculum vitae

SUBMIT YOUR

Apply online and upload your documents
here: https://laureate.secure.force.com/
register/OLA_LoginRequestForm

—— Copy of passport
—— Portfolio of projects
(not compulsory for Master in Business
Design, Master in Fashion Management,
Master in Luxury Brand Management)
—— Application fee of Euro 100

Mail to: Domus Academy
Attn: International Admissions Office
Via C. Darwin, 20 – 20143 Milan, Italy

4 ENROLL TO OUR
PROGRAM
Students wishing to receive an Academic Master's Degree
recognized by the Ministry of Italian Education (MIUR), will
need to be enrolled at NABA – Nuova Accademia di Belle
Arti, which will award the Master program with the above
title*.

Upon being offered a place, you will be
required to secure this by submitting the
Enrollment Form and the receipt of payment
of the pre-enrollment fee within 30 days
from the Admission Letter’s date.
Once the completed and signed enrollment
and the pre-enrollment fee payment receipt
have been received, Domus Academy will
provide you with all necessary assistance to
apply for a student visa.
* The Academic Master's Degree worth 60 ECTS awarded by NABA
(if the student is eligible according to MIUR requirements and has
submitted the “Declaration of Value” by the beginning of the course)

Domus Academy
Via C. Darwin, 20
20143 Milano
02 4241 4001
domusacademy.com

