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Galileo Global Education’s mission is to
welcome students and learners wherever
they are in the world and to equip them
with the necessary skills and knowledge to
find sustainable employment.
It is our day-to-day job, across the Group,
to participate in the individual and collective development of our students so that
they can have the most positive impact on
the world. We therefore have a great
responsibility to set an example in the way
we act daily, to work together and to
develop Galileo Global Education, both as
a Group and at the school level. For example, we cannot train the digital professionals of the future without an acute awareness of the ethical and social challenges
that our students will have to face to build
a world in their image.

demographic, and ecological transitions.
What are our foundations  ?
It is central to our identity to deliver inclusive services and a rich and positive experience for all of our students.
Equality between women and men, inclusion and accessibility for all and the fight
against all forms of discrimination and
harassment are non-negotiable concerns
that guide us every day.
This second annual ESG Report expresses
both our ambition and the collective journey we are taking to continuously improve
our practices, in service of our students’
experience, their impact on the world and
their long-term employability.

In addition to digital and technological transitions, we want to play our part in social,
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Galileo Global Education is not simply a
business, it is a mission. We are all dedicated to the education and enrichment of
our students, and to society at large. Delivering societal value is thus deeply embedded in the roots of our activities. We also
acknowledge that there is much more that
we can and should be doing to enhance
our environmental, social and governance
(ESG) practices and outcomes and to help
build a sustainable future. This is a growing
part of our value proposition and is also a
vision shared by our key stakeholders –
including our students, students’ prospective employers, teachers, employees and
our shareholders.
This year we launched a new group-wide
ESG strategy setting out common ESG
focus areas and created a new governance
system for sharing, measuring and monitoring progress in these areas.
This is the beginning of an exciting journey

for us. This report sets out the steps we
are taking to integrate ESG considerations
into the business and drive improvements
in areas that we are believe are integral to
delivering on our mission to be world
leaders in education and securing sustainable growth.
The report spotlights just some of the
many local initiatives launched by our
schools. It is inspiring to see the dedication,
imagination and energy of our employees,
students and stakeholders.
Sharing strengths and initiatives, and facilitating collaboration between schools, is
central to our strategy and is also an
important means with which we foster
group cohesion and belonging. In the years
ahead we will provide more structure to
our ESG approach, whilst respecting and
enhancing our schools’ autonomy  : entrepreneurship is in our DNA.
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ABOUT GALILEO
GLOBAL EDUCATION

WHO WE ARE
Our mission is to be the world education leader in management, arts and creation and health sciences – some of the
most promising education segments in both the short and long
term, all over the world.
Galileo Global Education (‘Galileo’) was
founded in 2011 following the acquisition
of Istituto Marangoni, a pioneering Italian
school in fashion, design and the arts. The
newly formed higher education group was
named after Galileo Galilei, the 16th
Century Italian philosopher and mathematician. Inspired by the remarkable vision
and accomplishments of this exceptional
explorer, we strive to instil in every student
the dedication to originality, perseverance,
innovation and selflessness that is required
to move the world toward a greater goal.

Cours Florent, Penninghen and Atelier de
Sèvres in France, Istituto Marangoni and
Nuova Accademia Di Belle Arti (NABA) in
Italy, Macromedia University in Germany,
Regent’s University in London and European University of Cyprus – to name a few. As
a truly international educational group, we
are also present in Mexico through Instituto de Estudios Universitarios, Senegal
through ISM Group, and some of our European schools have opened campuses in
China, India, Singapore and the USA.

Over the last decade, through well-managed acquisitions and targeted enhancements, Galileo has rapidly grown into a
leading, international provider of higher
education in the fields of the arts and
design, fashion, digital and media, management, medicine, and law.

© Macromedia University

Today, the group runs a network of over 55
schools across 86 campuses in 13 countries around the world, delivered through 3
modalities  : ‘onsite’ courses, online-only
courses and hybrid courses which combine
online and on-campus learning.
We take pride in the quality of education
our schools provide to our 170,000
students. Our network includes internationally renowned academic institutions
such as the Paris School of Business,

© Macromedia University

© Regent‘s University London
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A DECADE OF WELL-MANAGED GROWTH
AND VALUE-ADDED ENHANCEMENTS

founded 2011 via acquisition of
Instituto Marangoni
ISM
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founded in 2008 as French higher
Education platform

2008

2009
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GALILEO TODAY
Enrolled students in 2021 :
France

Over 54 schools
with 91 campuses
in 13 countries

25,000

international students
(~15%)

Medical / Sciences & Humanities
Digital & Media

9%
Management

12%
Fashion

16%
30%

6,5K

Cyprus

2,9K
10,0K

Mexico

colleagues and
full-time faculty

34%

8,6K

Germany

Senegal

6,000

Enrolment breakdown per subject :

8,8K

Italy

Norway

More than

106,3K

Over
163,000

student enrolled
(53% online enrolments)

UK

18, 2K
2, 2K

Ambitious

growth plan and proven track
record – 27 acquisitions made
since inception

Arts & Design
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EUROPEAN LEADER WITH GLOBAL AMBITION
Galileo’s platform includes over 54 schools with 91 campuses
in 13 countries and this year provided education to over
163,000 students.
Norway – 2,9K students
Subjects : IT, Media,
Digital, Design

UK – 2,2K students
Subjects : Science, Fashion,
Management, Humanities, Media &
communications, Film, Design, Arts

France – 106,3K students
Subjects : Management,
Marketing, Fine arts,
Design, Fashion, Drama
and Digital

Mexico – 18,2K students
Subjects  : Sciences, Humanities

Germany – 8,6K students
Subjects : Media & communications,
Management, Engineering, Health
and Psychology
Cyrus – 6,5K students
Subjects : Science, Humanities,
Health, Medicine, Buisness
Italy – 8,8K students
Subjects : Fashion, Design

Senegal – 10,0K students
Subjects  : Management,
Engineers, Law, Digital

Country of origin of one or more Galileo school
Country with only a branch of Galileo schools
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OUR INTEGRATED HIGHER EDUCATION PLATFORM
Galileo was established with the strong conviction that there
is a real opportunity in building an unrivalled network of
higher education schools, particularly in creative arts and
management  ; fields that are characterised by steady growth
in demand and are underserved by the public sector.
Our unique approach is founded in
successfully running an integrated higher
education platform that achieves commercial and operational excellence whilst
allowing school directors the freedom to
express their institutions’ individual DNA
and entrepreneurial spirit. The Galileo
platform is run by a highly experienced
management team that provides our
schools with the incentives, support, structure, data, resources, and expertise they
need to operate at their best. Leveraging
our core capabilities and data-driven
insight, we spot trends earlier, move faster,
and increase the chances of success in
opening new programmes, schools, and
campuses.

improvements. We provide the necessary
tools and expertise and encourage our
schools to share operational best practices, helping to improve financial discipline,
maintain a top-line focus and ultimately
enhance students and employees’ experience and outcomes.

enabler. Our approach offers the essential
framework, investment and support for
schools to succeed over the long-term
while allowing individual schools the
autonomy to deliver education in a way
that is designed to achieve the best experience and results for students.

As we detail in this report, this also means
supporting schools to improve their environmental, social and governance (ESG)
outcomes. Our role is therefore that of an

Our students benefit from an individualised learning experience encompassing
top-notch curricula and learning tools and
exposure to a high calibre network of

industry leaders and partners.
Our faculties and colleagues have access
to unparalleled opportunities for professional enhancement and development
across our platform. We take pride in our
vast alumni network of accomplished
managers, designers, digital experts and
medical professionals, who reflect the
diverse educational experience we
provide by combining global mindset
with local relevance throughout their
careers.

Since 2016, we have opened more than 10
campuses – expanding the footprint of our
schools domestically and internationally.
For example, the prestigious fashion art
and design school Istituto Marangoni has
opened branch schools or study centers in
Florence, Paris, London, Mumbai, Shanghai,
Shenzhen and Miami and has recently
launched new courses such as a Masters in
Responsible Luxury Design at its London
campus in addition to a number of new
short courses for young professionals.
In addition to accelerating schools’ growth,
the platform also drives continuous

© Macromedia University
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OUR ESG
JOURNEY

OUR ESG JOURNEY
We are committed to embedding responsible and sustainable
business practices across our operations and schools and to
playing our part in building a more sustainable future for all.
Supporting schools to improve their environmental, social and governance (ESG)
outcomes is an important and growing part
of our value proposition and how we
support schools to succeed over the longterm. The integration of ESG considerations is critical to future-proof our business and secure sustainable growth.
This year we launched a group-wide ESG
strategy to drive improvements in areas

that we believe are integral to delivering
on our mission to be world leaders in
education.
The ESG strategy is focused on embedding
sustainability across the following key
‘environments’ that we believe contribute
to creating an outstanding student experience, as well as strengthening governance
in order to provide the necessary foundation of robust oversight and management.

The Academic
environment  :

The Social
environment  :

The Physical
environment  :

The Virtual
environment  :

teaching relevant skills
for employment and
entrepreneurship and
equipping students with
the knowledge, skills
and capabilities to have
a positive impact on
society

creating healthy and
inclusive learning and
working environments

creating campuses that
are accessible and
inclusive and ensuring
that schools are playing
their part in the transition to a low carbon
and resource-efficient
economy.

maximising the opportunities and mitigating
the risks associated
with digital technology –
including protecting
learner data and
privacy.

These ESG focus areas were developed
and approved in collaboration with the
managing directors from across the group.
To support the continuous development
and implementation of our strategy we
have empowered a system of governance
and responsibility driven by local champions at each operating unit, with guidance,
resources and feedback to enable those
ESG champions to drive improvements in
their institutions.
Individual schools have the freedom within
this framework to develop their own ESG
strategies, in line with our approach. This
ensures that they are tailored to what is
most relevant to their unique circumstances, educational priorities, national
contexts, and the expectations of key
stakeholders, which empowers schools to
retain their entrepreneurial spirit and
day-to-day management accountability.
Our role is that of an enabler  : we provide
guidance and direction based on a strong
understanding of schools’ current
strengths and shared best practices, strategic advice from industry experts, and
project management for the deployment of
ESG initiatives, including facilitating collaboration between operating units to support
one another and improve outcomes across
our growing network of schools.

Driving continuous
improvements on ESG
Data is critical to track performance
and drive continuous improvements in
ESG outcomes. We are currently developing and setting the systems and
processes to monitor appropriate
group-wide Key Performance Indicators
(KPIs). We have agreed upon a select
number of KPIs to report this year and a
roadmap to increase the scope and
accuracy of KPIs over time. We are also
investing in digital tools to support
schools on reporting relevant data both
efficiently and accurately. The perspective of students and colleagues is
central to understanding schools’
performance and we are exploring how
to integrate their feedback on ESG
issues into our strategy.
In this report we outline how schools are
contributing to the group’s ESG focus
areas and the progress they have made
in embedding sustainability across the
student experience. This is just the
beginning of our ESG journey and we
look forward to reporting on further
progress and data in the years to come.

Robust corporate governance, business ethics and integrity
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Our contribution to the UN
Sustainable Development
Goals
The United Nations Sustainable Development Goals (SDGs)– or the Global Goals –
are a globally agreed blueprint to achieve
a better and more sustainable future for
all by 2030. The 17 goals and 169 targets
encompass the social, economic and environmental dimensions of sustainable
development and provide an internationally agreed framework to build an inclusive,
sustainable and resilient future for people
and planet.
SDG 4 – Quality education – ensuring inclusive and equitable quality education and
promoting lifelong learning opportunities
for all, is central to our strategy. We also
seek to contribute to the achievement of
the following Global Goals  :
3
8
11
12
13

Good Health and Wellbeing
Full employment and decent
work with equal pay
Reduced inequality
Sustainable consumption
Climate action

© European University Cyprus

Happy Student Maker – developing a student-centric culture
Student feedback is central to understanding and optimising school performance
and student satisfaction.
This is the focus of a new transformation
programme, Happy Student Maker, which
is being launched across schools in France
to cultivate a student-centric culture,
powered by managerial transformation
and feedback from students. A common
methodology to measure satisfaction, the
Net Promoter Score (NPS), has been intro-

OUR ESG JOURNEY
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duced and Medallia, a best-in-class
customer experience tool has been
deployed to gather feedback from
students covering dimensions such as
academic content, professional development and the school setting. Moving
forward, the integration of schools performance on ESG issues will be considered
and the merits and feasibility of a groupwide roll-out of this tool will also be
assessed.
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EXERCISING
EFFECTIVE
GOVERNANCE

ENSURING ACCOUNTABILITY AND EFFECTIVE
DECISION-MAKING
The success of our platform model requires robust governance practices that set out clear lines of accountability and
facilitate effective decision-making and controls.
The highest governing body of Galileo is its
Board of Directors, whose members are
appointed by our shareholders. The Board
meets at least quarterly and provides
strategic oversight, guidance and challenge
to the Executive Committee. The Board
includes four sub-committees Nomination
and Renumeration, Audit and risk, Investment, and Management. The group Executive Committee has responsibility for the
implementation of the company strategy
and day-to-day management.

directors should retain the autonomy and
entrepreneurial mindset as well as day-today management accountability, including
on environmental, social and governance
matters. To that effect, each school has its
own governance arrangements to ensure
academic rigour and independence, effective management of ESG risks and opportunities and that its’ students’ interests are
appropriately represented.
Shareholders

It comprises the group management team
and representatives from the management
of each of our regional operating units. The
Group Chief Finance Officer and the Chief
Operating Officer of GGE France are the
ESG Sponsors and voice for ESG matters
on the Executive Committee. The ESG
officer reports directly to the CFO to
ensure full alignment with the executive
bodies.

Board

Nomination & remuneration committee

Investment
committee

Group Executive Committee

Management
committee
Executive ESG
sponsors

Regional management teams
ESG Officer

The diverse representation on the Executive Committee enables effective provision
of leadership, guidance, and support to our
schools with a focus on commercial and
operational excellence and the sharing and
standardisation of best practice. It is our
fundamental belief that to continue to
deliver exceptional education, school

EXERCISING EFFECTIVE GOVERNANCE

Audit & risk
committee

Schools’ governance bodies

Schools’ management

Operating Unit / Campus ESG champions

Graphic  : Governance structure visual
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DIVERSITY
We firmly believe in the value of diversity and seek to ensure
a diverse composition at all levels of our management in all
aspects, including but not limited to skillset, experience,
gender and ethnicity.
We believe that such diversity strengthens
our strategy and deepens the insight we
apply to the ongoing development of the
Galileo platform. Improving gender diversity among our executive leadership team
has been a specific focus. In the past year,
three out of four new top-executive hires
were female candidates – raising female
representation on the Executive Committee to 25%.
We have also sought to increase the
proportion of management roles held by
female colleagues across the group,
including through succession planning.
This now stands at 53% compared to 21%
last year.

© Macromedia University
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UPHOLDING THE HIGHEST STANDARDS
OF BUSINESS ETHICS AND INTEGRITY
We take extremely seriously our responsibilities as an
educator and as a corporate citizen.
Galileo is committed to the very highest
standards of ethics, integrity, and transparency across our operations and in all
interactions with our stakeholders  :
students, colleagues, educators, regulators, public authorities, collaborators and
business partners. While each of our
regional operating units implement their
own code of conduct and relevant policies
and procedures that are reflective of applicable laws and regulations, operational
circumstance, and local cultural and social
norms, there is a set of common principles
that we share and instil across the entire
platform.

1

4

We have zero tolerance for all forms of
bribery and corruption and have strict
procedures to ensure avoidance of conflicts of interest and financial fraud.

We are a responsible taxpayer that is
committed to pay the taxes that are due
and engage openly with tax authorities,
while avoiding aggressive tax planning and
preventing the facilitation of tax evasion.

2
We apply commercially reasonable means
and precautions to protect the personal
data entrusted to us, in accordance with
the EU GDPR directive and best industry
practice.

3
We remain vigilant to protect the rights
and freedoms of all individuals involved in
our operations and supply chains, including strict procedures to ensure no child or
forced labour practices.

5
We act in accordance with all applicable
laws and regulations in the jurisdictions in
which we operate.

6
We treat everyone with dignity, fairness
and respect, providing safe and inclusive
environments (in-person and virtually) to
work, study and collaborate – free from
harassment and discrimination of any kind,
including on the basis of distinct personal
characteristics such as gender, culture, sex,
ethnicity, religion or sexual orientation.

© Macromedia University
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THE ACADEMIC
ENVIRONMENT

QUALITY EDUCATION & EMPLOYABILITY
Our primary objective at every school in our group is to
provide high quality education and professional development –
to equip our students with the relevant knowledge, technical
and soft skills, and competencies to succeed in their careers.
Our schools provide career-oriented
programmes that combine academic
excellence and practical application. Our
multidisciplinary, personalised learning
approach empowers students to combine
creative, technical and management skills
to become agile and innovative. The Galileo platform offers the largest European
network of professional partners.
Our schools have cultivated long-standing
relationships with high calibre organisations including multinational businesses,
SMEs, charities, and social enterprises,
and have systems in place to ensure that
the learning experience is aligned with
changing industry needs.
To this end, many schools have formal
advisory boards. For example, in France,
all schools that offer apprenticeships have
a professional development council which
include industry representatives. To
ensure programme coordinators are up to
speed on the latest industry insights and
trends for the development of future
course, all programmes of study at the
European University of Cyprus (EUC) have
an advisory board composed of professionals from relevant industries and the
Instituto Marangoni Advisory Committees
meet annually at the global and local levels
to get the input of key opinion leaders.

Students gain hands-on experience as part
of their studies through industry placements, internships, and practical projects.
This ensures that students are exposed to
cutting-edge thinking and can build relationships with relevant contacts that set
them up for success. Several schools have
departments dedicated to developing
industry partnerships and promoting
student employability. For example, NABA
has an office dedicated to creating new
and engaging learning opportunities for
students at high calibre organisations as
well as helping them to secure employment after graduation. Our schools also
offer work-study programmes, which
enable those starting out in their careers
the opportunity to get their first job and

the training that goes with it, or for professionals to reskill and accelerate their
career alongside their work. In France’s
Business Schools division, 54% of new
students are now studying under apprenticeship programmes.
Outside of the formal curriculum, schools
offer a range of services and opportunities
to help students and alumni navigate the
world of work and ensure that they are job
ready. For example, the EUC’s career
centre hosts an annual career and internship exhibition – the largest career event in
Cyprus. Throughout the year it also offers
advice on developing the vital soft skills
employers are lookingfor, for both existing
students and for alumni through their Life
Long Learning Programme.

More than 3,000
partner companies take part in Digital
Campus training programmes, submit
projects to students, host students for
internships, offer work-study programmes
or hire students after their training. Students carry out an average of 10 real
projects during their training and

95%
of the projects at Digital Campus carried
out are with real companies.

“Macromedia is a place where theory and practice
are combined in a meaningful way. Most of the
lecturers and professors came from the business
world and were able to convey the subject matter
vividly with very current examples from their
everyday work. We implemented practical
projects with real companies and thus developed
real solutions for communication challenges – a
great incentive.”
Catharina Brinckmann,
Manager Brand Marketing, AIDA Cruises,
BA Public Relations and Communication Management,
graduated in 2011

© Macromedia University
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A wealth of teaching
excellence
The excellence of our faculty is fundamental to delivering a superior student experience. Our faculty comprises highly experienced, committed professionals who bring
deep subject matter expertise grounded in
industry practice.
Our network includes more than 10,000
full-time and part-time professors as well
as ‘professionals-turned teachers’ from
relevant industries. This wealth of expertise allows us to offer a wide array of
subjects and specialisms, enabling a
personalised learning experience that
aligns with students’ individual career
ambitions. The Galileo platform offers our
professors access to a wide range of
opportunities for professional enhancement and development, from access to
innovative teaching methodologies, tools,
and course content to sharing operational
best practice digitally or as part of our
faculty exchange programmes.

An international learing
environment

15%
international students

22 schools
offering exchange programmes

13 countries
GGE is present in

We encourage schools to participate in
international exchange programmes to
leverage unique opportunities for students
and faculty. This, in turn, enables them to
expand their horizons, learn skills from
other leading universities and Galileo
schools and benefit from a more globally
oriented education. This enriching experience can also help distinguish students in
a competitive job market.

Measuring our effectiveness
Schools use a variety of means to monitor
student feedback and satisfaction, including through regular surveys and Net
Promoter Scores. The employability of our
students and alumni is a key indicator of
schools’ performance and a metric that all
schools will be required to report on. For
example, GGE France has set up a new
Monitoring of the Integration of Alumni
project that systematically monitors alumni employability up to 3 years after graduation. We are also exploring how to monitor and report on this in a meaningful way
at the group level.

This year, due to the ongoing COVID-19
pandemic, there were reduced opportunities for international exchange, but our
schools look forward to resuming these as
soon as is safe.

Our group has a broad geographic footprint
and offers access to a truly global educational experience. This is an integral part of
the Galileo platform and what makes us
unique. In an increasingly globalised world,
this exposure to different views, cultures
and experiences is profoundly important
for students’ development.

THE ACADEMIC ENVIRONMENT
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RECOGNISED QUALITY OF EDUCATION
The Galileo platform consists of more than 54 highly accredited
schools across 13 countries.
We are proud to have the highest number
of state accreditations held by a private
for-profit higher education group in Europe.
These designations  :
•

Ensure the quality, rigour and relevance of our study programmes and
help distinguish our schools

•

Demonstrate credibility to employers
and help our schools build partnerships with prestigious brands

•

Enable schools to bring relevant
programmes to market faster taking
full advantage of the Galileo platform

All our schools in France have become
Qualiopi certified. This accreditation is
issued by certification bodies accredited
or authorized by the national French
Accreditation Committee (Cofrac) and
attests to the quality of vocational training
offered by educational institutions.
The Paris Business School is a member of
the Conférence des Grandes Ecoles and is
among only 30 schools in France to have
the top tier “Grade de Master” accreditation. In 2020 it became the first French
Business School to obtain the Business
Graduates Association (BGA), a gold-standard quality assurance achievement that is
awarded to business schools that can
clearly demonstrate an increasing impact
on their students and communities cover-

THE ACADEMIC ENVIRONMENT

ing areas such as the principles of CSR,
ethics and sustainability, impact, innovation and excellence, and continuous
improvement.
We are proud of the quality of education
that schools provide and the external
recognition that they receive.
•

NABA has been selected as the best
Italian Academy of Arts according to
the 2021 Edition of QS World University Ranking by subject Art & Design.

•

DOMUS is among the top five best
universities in Italy and among the top
150 in the world in the Art & Design
session of the 2021 edition of the QS
World University Rankings.

•

European University Cyprus is among
the 72 top universities globally that
have received an overall 5 Stars
(Rated Excellent) in the 2021 rating of
the QS Top Universities and is testament to the innovation and excellence
that the institution has embedded in
its operating and academic model.

•

Macromedia University ranks among
the top 25 performers worldwide in
the U-Multirank, in the ‘Contact with
work environment’ and ‘Income from
continuous professional development’
categories attesting to the strong
practical relevance of the Macromedia degree programmes.

GALILEO GLOBAL EDUCATION

•

Istituto Marangoni has been ranked
the number one fashion school in Italy
and the 7th worldwide in the leading
business publication CEOWORLD
Magazine’s 2021 best fashion schools
ranking. This is based on numerous
indicators including global influence,
feedback from recruiters, student
employability rates and academic
experience.

© Macromedia University
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SKILLS AND KNOWLEDGE FOR
SUSTAINABLE DEVELOPMENT
As educators, shaping the next generation and leaders of
tomorrow, we know that we have a key role to play in securing
a sustainable future. This is much more than a moral imperative, but increasingly central to our mission of equipping
students with the skills and knowledge needed to succeed in a
fast-changing world that is facing major environmental and
social transformations.
Our students are actively seeking ways in
which they can contribute to creating a
better world, from tackling the climate
crisis to fighting for social justice. This is
impacting how they want to live, what they
want to study, and where they want to
work. Employers, too, are seeking candidates who can help solve societal challenges and build an innovative and sustainable future.
The Group is committed to supporting
schools in embedding sustainability into
their academic training and professional
development offering and providing opportunities for schools to share best practices.
Our schools are also systematically
embedding skills and knowledge for
sustainable development and global citizenship education into their missions,
curricula, and extracurricular activities.
For example, sustainable, ethical, and
responsible thinking and acting, as well as
service to the community and broader
society, is enshrined in Macromedia’s
mission. In turn, their mission influences

THE ACADEMIC ENVIRONMENT

the learning and competence goals of each
course of study. This year, as part of their
course, students collaborated with a range
of industry partners on sustainability
topics from fighting air pollution with
Airbus to smart governance with Deloitte.
This year, to help accelerate their contribution to global climate goals, the Director of
Digital Campus Paris has joined the Corporate Convention on Climate, working alongside 150 business leaders in France to help
catalyse the systemic changes needed to
create a cleaner, safer, more just society.
This will have a significant impact on Digital
Campus itself moving forward, helping it to
further embed sustainability into the business and its offering at the highest level.

© Macromedia University
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Macromedia Master Students cooperated with AIRBUS on ideas of
how their satellite or drone-based images of the earth can be used
for sustainable goals.
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ISTITUTO MARANGONI – CHAMPIONING SUSTAINABILITY
IN FASHION, ART & DESIGN
Istituto Marangoni has nurtured emerging
talent across Fashion, Art & Design for
over 80 years. Teaching some 4,000
students per year from more than 100
countries, the school offers an incredibly
international learning environment and a
wide range of courses. Over the last few
years, the world-renowned university has
rapidly expanded to achieve a truly global
presence with campuses in major fashion
capitals including Milan, Florence, Paris,
London, Mumbai, Shanghai, Shenzhen and
Miami. One of the group’s key assets is
their close-working relationship with the
most forward-thinking brands in the creative industry. This provides students and
alumni a vast array of opportunities for
interaction, including projects, jobs, interviews, and valuable exchanges across the
group’s schools.

ed in order to systematically embed
important emerging trends – such as
sustainability and green design – into the
curriculum of all courses, including through
updates to existing courses, the development of new courses, and new short courses and masterclasses. For example, all
new courses added to the 2021–22
programme cover digital innovation and
sustainable design education.

Testament to this, the group achieves
consistently high employability rates. In
2019, the average employability of
students one year after graduation was
94% and this year, despite the global challenges of the COVID-19 pandemic, was 86%.

To encourage students to explore sustainability themes further, and reflecting the
importance placed on sustainability, Istituto Marangoni has collaborated with Vogue
Talents to launch sustainability-themed
competitive scholarships. Open to
students from all over the world, these
scholarships enable winners to attend
courses at one of Istituto Marangoni international schools.

Istituto Marangoni is widely recognised in
the fields of fashion and design for its
trend-setting approach. It is committed to
equipping its students with the skills,
knowledge and attitudes needed to develop the solutions to some of the greatest
social and environmental challenges associated with these fields. The academic
portfolio is regularly reviewed and updat-

THE ACADEMIC ENVIRONMENT

Istituto Marangoni works to ensure sustainability is incorporated across all
programmes through teaching, industry
projects, guest speakers, workshops, and
other learning activities. They regularly
engage students on topics ranging from
sustainable fabrics and materials, circular
fashion, and green marketing, to cultural
appropriation and diversity.

“The collaboration with Istituto Marangoni
aims at identifying and supporting a new
generation of creative talents, while taking
into consideration the themes of sustainability and care for the environment, that are
becoming more and more relevant in the
strategic and competitive contexts within
the fashion industry”.
Sara Maino,
deputy director of Vogue Italia
and head of Vogue Talents
© Istituto Marangoni

94%
average placement percentage of Istituto
Marangoni alumni one year after graduation in 2019.

4500
partner brands and companies.

© Istituto Marangoni
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PARIS SCHOOL OF BUSINESS – TRAINING
“MANAGERS FOR GOOD, AND FOR A BETTER WORLD”
Founded in 1974, the Paris School of Business (PSB) has become one of the leading
post-secondary Grande École business
schools in France, providing nationally and
internationally accredited programmes
from undergraduate to post-graduate level.
It has over 4,000 students, 15,000 alumni
worldwide and 94 core faculty members.

PSB has also developed a digital training
programme on the UN Sustainable Development Goals. This prepares their masters
students to take the official UN-supported
Sustainable Literacy Test (SULITEST) and
equips them to identify solutions for
today’s societal challenges and become
agents for change.

PSB strives to meet emerging aspirations,
specifically among the next generation of
students, and offer them the opportunity
to live out their aspirations, develop, and
assert themselves while acting as responsible members of global society and
contributing to the communities in which
they live. Their aim is for students to grow
into well-rounded and caring global citizens with strong moral values which will
shape their decisions, whether it be on a
local or global scale, today or tomorrow.

The formal curriculum is further complemented by a series of seminars that
encourage students to discover passions
that will guide them through their personal
and professional lives. Held four times a
year during ‘Inspiring Weeks’, these seminars cover topics such as ecological and
social transition and social businesses.

“More than ever, we focus our
academic excellence on training
managers for good, and for a
better world.”
Philippe Jamet Dean,
Paris School of Business

© Paris School of Buisness

The school has made the strategic decision
to embed sustainable development and
societal responsibility issues into its
programmes by including them in the
framework of core modules, electives, or
in the form of corporate case studies and
illustrations. For example, third year Bachelor’s students cover various forms of
entrepreneurship such as Social Business,
the Circular Economy and Social Franchises and all Master’s students are required
to complete a module dedicated to climate
change.
© Galileo Global Education
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PSB has been a signatory of the United Nations Global Compact
Principles for Responsible Management Education since 2014.
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THE SOCIAL
ENVIRONMENT
CREATING HEALTHY AND
INCLUSIVE LEARNING AND
WORKING ENVIRONMENTS

PROMOTING HEALTH AND WELLBEING
We take the health, safety, and welfare of our students and
colleagues seriously. Investing in health and wellbeing is
critical if we are to enable students and colleagues to perform
at their best.
Individual schools are responsible for
managing health and safety risks in line
with their specific circumstances and the
needs of students and colleagues under
their care. Schools endeavour to provide a
supportive environment and take a holistic
approach to wellbeing – covering physical,
mental, financial, and social needs.
Specialist support for mental health has
been an increasingly important area for the
group and is provided in 91% of the schools.
For example, NABA and Domus Academy
offer their students free counselling services to help with any difficulties they are
dealing with, including studying, personal
relationships, being away from home and
adapting to new cultural contexts.

stress and organising study time during the
pandemic. During the autumn of 2020, the
Regent’s Student Support and Wellbeing
Team in the UK offered information, confidential support and specialist advice
online with video, audio and text-based
meetings.

student and employee wellbeing, and how
they can improve, including through the
use of satisfaction surveys. We are also
investigating options to leverage an existing group-wide tool to measure and monitor employee satisfaction.

Our colleagues and faculty are essential to
our school communities and schools
endeavour to support them and take on
board their feedback. For instance, Noroff
and IEU conduct annual employee satisfaction surveys to understand how
employees are feeling and identify opportunities to improve their experience.
Noroff’s employee survey covers dimensions such as health and wellbeing,
emotional demands, stress, development
possibilities, satisfaction levels and values
in the workplace. This year, 84% of
employees indicated that they were very
satisfied or satisfied with their work.

The COVID-19 pandemic and associated
social distancing measures have been
incredibly difficult for students around the
world, both for those that study with us
on-campus and online. This has created a
new urgency to support wellbeing. Our
schools have implemented a number of
initiatives to support students, colleagues
and professors through this difficult time.
For example, IEU in Mexico increased
activities to promote good mental and
emotional health, Macromedia in Germany
launched online tutorials and workshops
on wellbeing and resilience, and EUC in
Cyprus ran digital events on handling

In France, we assessed the workload of all
employees to ensure that they were
manageable. Following feedback from
employees, several schools across the
group plan to offer more flexible working
for employees following the pandemic, to
enhance work-life balance and wellbeing.
As we develop our ESG strategy, we are
exploring how schools can better understand the impact they are having on

© Macromedia University
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SUPPORTING THE MENTAL HEALTH AND WELLBEING
OF THE EUROPEAN UNIVERSITY CYPRUS COMMUNITY
European University Cyprus (EUC) is a
leading academic and research institution
providing thousands of students each year
with an innovative, student-centred learning experience across five schools – Medicine, Sciences, Law, Business Administration, Humanities, Social & Education
Sciences, and through the EUC Distance
Education Unit (DEU).
The EUC has grown steadily over the past
60 years and now boasts a 96% graduate
satisfaction rate, 82% employability rate,
18,000 total alumni, and two Nobel Prize
Winners as Professors in the School of
Medicine. The university is operated by
over 800 employees, hosts over 75 nationalities on campus and has 247 Erasmus+
agreements in EU countries, making it a
diverse and inclusive student body.
EUC considers their people to be their
greatest asset, with each individual playing
an important role across the university. In
order to support students and staff
through their university journey, EUC has
established the Centre of Applied Psychology and Personal Development (KEPSYPA)
under the supervision of the Department
of Social and Behavioural Sciences.

them psychological and counselling services tailored to their needs in an environment of trust, respect, and openness. The
centre’s ultimate goal is to promote
academic and personal development, as
well as the psychological well-being of the
EUC community.
This programme has grown substantially
since its launch, having been well received
by students. Initially instructors referred
students they thought could benefit from
the programme whereas now numerous
satisfied students refer their friends and
EUC staff seek assistance for themselves
after observing positive changes in their
students. Following the pandemic, the
team has adjusted to new ways of working,
offering in-person sessions with necessary
safety protocols as well as a hybrid option
that allows for a combination of online and
in-person sessions.

The centre was officially launched in 2016
to support the mental health and wellbeing
of the EUC community through prevention,
assessment, and therapy services. The
main aim of the centre is to enable
students to voice their concerns and offer
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CREATING INCLUSIVE LEARNING AND
WORKING ENVIRONMENTS
At Galileo we understand the importance and benefits of
embracing diversity and strive to create an environment which
empowers all students and colleagues to develop their potential.
Our aim is to nurture an inclusive culture
that supports all forms of individuality
across our offices, campuses, and digital
platforms. We have a zero-tolerance
approach to any form of discrimination
based on differences such as gender, sex,
culture, ethnicity, religion, or sexual orientation. This applies to everyone  : teachers,
faculty, colleagues, students, and our
partners.
In line with our unique approach to nurturing individuality across our platform, our
schools have implemented their own policies and programmes to promote inclusion.
This ensures that schools can comply with
relevant legal requirements, respect local
social norms and traditions and respond to
the unique – and evolving – needs of the
students and colleagues under their care.
Schools have effective channels to listen to
and address student and employee
concerns and are working with them to
ensure campus environments are accessible and inclusive. Several schools have
created diversity commissions to embed
diversity and inclusion into their organisations. For example, Istituto Marangoni
London’s Inclusivity Working Group is
composed of students, faculty and staff
who meet regularly to discuss inclusivity

THE SOCIAL ENVIRONMENT

related issues, actions, or initiatives to
enhance their approach. Measures introduced following feedback from students
include the installation of gender-neutral
toilets, gender-sensitive language, support
for transgender students and new social
and cultural events.
Additionally, several schools including
Regent’s University, European University
Cyprus and Domus Academy have introduced training for faculty members across
a range of Diversity & Inclusion topics in
order to improve education and support
inclusive campus communities. Topics
have included, but are not limited to, disability awareness and challenges facing the
LGBTQ+ community. As well as eliminating
discrimination and actively cultivating
inclusive environments, our schools are
committed to encouraging equal access to
education, including through the use of
scholarships and financial aid. For example, Regent’s University offers achievement
scholarships and has partnerships with
youth development charities to encourage
a more diverse intake and ISM Group in
Senegal offers grants to high-potential
pupils that are from underserved communities or families.

© NABA

© European University Cyprus

© Macromedia University
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GGE FRANCE – CHAMPIONING
INCLUSION AND DIVERSITY
Galileo Global Education France is the
largest division in the group encompassing
44 schools across 54 campuses. In line
with the group’s commitment to support
schools to improve their ESG outcomes
and build a more sustainable future for all,
Galileo Global Education France has created a new position  : a Handicap, harassment
and discrimination prevention and CSR
officer.
Numerous initiatives and activities are
planned aimed at preventing all forms of
harassment and discrimination. There is a
specific focus on promoting gender equality and developing support systems for
students with disabilities to help them
succeed in their studies and in their transition to the workplace. Central to this is
educating students and faculty on their
responsibility and role to create inclusive
learning environments.

The division has developed two distinct
focus areas to support the diverse
network of students and employees. The
first focuses on harassment prevention.
The division has appointed harassment
prevention champions that provide training
for school directors. These champions
also organise conferences for all new
students covering the different types of
disabilities in order to generate awareness,
prevent discrimination and inform students
about support services. The second focus
area is centered on helping and supporting
students with disabilities, and includes
initiatives such as the Educational Support
Project, which offers support for students
with disabilities. GGE France will continue
to develop tools and training to further
promote inclusivity across all campuses.

© Galileo Global Education

“Galileo Global Education’s mission is to provide
access to high quality education and increase
employability for all. We seek to contribute
positively to society and are committed to fully
assuming our social, economic and ecological
responsibility. Preventing discrimination and
violence, and working to make our training
courses accessible to people with disabilities are
integral to this and we are organising ourselves
accordingly. This mission is also in line with the
personal commitment of our employees, teachers
and, of course, students.”
Vanessa Diriart,
CEO of Galileo Global
Education France
© Galileo Global Education
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NABA – RESPECTING INDIVIDUALITY
Founded in 1980, Nuova Academia di Belle
Arti (NABA) is the largest private art academy in Italy with campuses in Milan and
Rome, the heart of Italian arts and design.
It was the first private academy accredited
by the Italian Ministry of Education (MUR)
and today offers programmes across visual
arts, communication and graphic design,
design, fashion media and new technologies.
NABA recently ranked as the best Italian
Academy of Arts in the 2021 Edition of QS
World University Ranking by subject Art &
Design.

NABA was founded with the aim of challenging the rigid academic tradition, introducing new visions and experiments that
are closer to contemporary artistic practices and to system of arts and creative
professions. It is an academy that is evolving by looking to the future to perceive the
signs of change, welcoming the diversities
of the contemporary world.
NABA is characterized by a multicultural
and cross-gender community and wishes
to guarantee all students the possibility to
live in a serene environment for their studies, where their privacy and personal

© Nabazine – Instagram
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dignity is respected, no matter the nationality, religion or gender. In support of that,
NABA introduced a new initiative CAREER
ALIAS that enables students who have
commenced a certifiable gender transition
process to use a name that corresponds to
their new identity for all activities and
services on Campus. Future plans include
introducing non-binary toilets and extending Career Alias to faculty and technical
staff.
While on a mission to create spaces for an
authentic campus community, NABA
empowers students to raise their voices

© Nabazine – Instagram
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and discuss topics that are most meaningful to them. This year saw the launch of a
new student-led magazine, NABAZINE.
The inaugural issue explored identity
through culture, art and personal experiences to foster a sense of acceptance,
openness and belonging, a reflection of
NABA’s core values.

© Nabazine – Instagram
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THE PHYSICAL
ENVIRONMENT
CREATING SUSTAINABLE
CAMPUSES AND OPERATIONS

THE PHYSICAL ENVIRONMENT –
CREATING SUSTAINABLE CAMPUSES AND OPERATIONS
The on-site campus experience is an important part of the
student experience for many of our schools.
The on-site campus experience is an
important part of the student experience
for many of our schools. We are committed to embedding sustainability into the
physical campus experience and day-today operations. This means minimising the
environmental impact of schools’ operations by creating low-carbon and resourceefficient campuses and creating healthy
and inclusive education facilities that
promote wellbeing and are disability and
gender sensitive.

The COVID-19 pandemic has greatly
reduced activity on campus as schools
around the world were forced to close
their doors and move teaching and student
activities online. However, as regulations
are relaxing and schools reopening from
September, our schools are considering
how they can ‘build back better’ and
double down on their efforts to be more
sustainable and have a positive impact.

We will actively encourage schools to
consider sustainability criteria when
reviewing and approving capital expenditure requests, and to factor these criteria
into campus renovation plans or the
search for new facilities. Another way in
which we support schools is through
identifying opportunities to share best
practices across our network.
Schools have policies and processes in
place to promote responsible purchasing
practices, which includes respecting labour
and human rights and the environment. This
year, GGE France developed a new Galileo
Responsible Purchasing Charter to formalise its approach to responsible purchasing
and are committed to integrating ESG
criteria into tenders and prioritising suppliers that promote sustainable development.
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Low carbon campuses
We all have a role to play if we are to
achieve a net zero carbon economy by
2050 to curb the adverse effects of climate
change and ensure social prosperity and
economic progress. The group is committed to reducing its carbon footprint and
optimising the resource efficiency of
schools. We recognise that our future
success, and indeed that of our students,
is at stake. The sustainable management
and efficient use of resources is important
not only for the planet, but also makes
financial sense and enables the group to
reduce costs associated with consumption
In order to better understand our progress,
this year we have taken initial steps to
measure our carbon footprint, covering
scope 1 and 2 emissions from energy
consumption for our offices and campuses.
We estimate that the Group’s total carbon
footprint covering the period June 2020 to
June 2021 is 3671.45 tCO2e. We are
committed to reducing our emissions while
we continue to grow our portfolio and
increase our revenue. This year the
Group’s carbon intensity with respect to
total revenue is 6.74 tCO2e / €m. We are
investing in the capabilities and reporting
systems to more accurately monitor and
report on our carbon footprint.

6.74

IEU in Mexico. Renewable energy remains
a key indicator for the group and we will
continue to monitor and examine ways to
encourage progress, including targets.
EUC solar panels will save 227 tonnes of
GHG emissions and roughly 93 tonnes of
fossil fuels each year.
In their efforts to improve energy efficiency,
each of our schools determines their
specific areas of focus and allocation of
resources depending on their operational
circumstances. Initiatives focus on technical measures such as the installation of
modern and energy-efficient technologies,
such as LED lighting and screens, and
motion sensors.
Schools also develop campaigns to
promote awareness and environmental
responsibility among their community. For
example, Noroff School of Technology and
Digital Media in Norway has introduced a
range of measures to minimise energy
wastage associated with the cooling of its
computer labs. Investments in energy
efficient hardware and screens have resulted in an estimated 75% reduction in heat
generation in recent years, and the school
is also reducing the number of physical
servers – and therefore the need for cooling – by shifting to cloud-based computing.

We actively encourage schools to procure
or, where commercially feasible, generate
renewable energy on-site. For example,
rooftop solar panels currently provide 30%
of the total electricity consumption at EUC
in Cyprus and are also being installed at

The school is also in the process of transitioning to virtual labs and will only use
hardware and physical servers for specific
educational courses that require it. The
heat produced by computer labs at all four
campuses is also repurposed to heat the
building during the winter. These measures
are helping the school to reduce both
costs and its carbon footprint.

© Unsplash
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Sustainable lifestyles
Alongside operational efficiency in campus
buildings, schools are working to ensure
sustainable commuting options are accessible and affordable for students,
colleagues, and faculty to reduce emissions associated with travel. For example,
schools have enhanced facilities, such as
bicycle sharing stations and run promotional campaigns to encourage sustainable
behaviours such as cycling and walking.
Many also subsidise sustainable options
such as cycling schemes and public transport reimbursement.
Sustainable lifestyles are also promoted
through activities and experiences on
campus.
The Paris School of Business seeks to use
its 2000 square meter campus to create a
responsible, supportive and respectful
microcosm which engages students on
societal challenges, such as biodiversity
protection. For example, four greenhouses
have been built to grow fresh produce to
help reconnect students and employees to
nature, short- distance food chains and
food seasonality. This is complemented by
a photography exhibition in the common
area to raise awareness of environmental,
social, and societal issues.

can. All schools have implemented policies
or processes to promote effective recycling and engage with students and
colleagues to encourage sustainable
behaviours.
We know that our students, colleagues and
faculty are passionate about these issues.
Single-use plastics, in particular, have
attracted growing scrutiny and schools
have introduced a number of measures to
reduce plastic use. These include installing
water fountains, providing free reusable
water bottles, providing paper, biodegradable or ceramic alternatives, and banning
individually wrapped give-aways.
A focus of our ESG strategy is encouraging
all schools to develop and implement tools
to measure and monitor the impact and
savings achieved through their initiatives in
order to drive measurable and continuous
improvements.

© Regent’s University London

Reducing waste
With tens of thousands of students,
colleagues and professors using our
campuses daily, we recognise our responsibility to create an environment in which
sustainable resources are used, to eliminate waste and to ensure we manage it in
the most environmentally friendly way we
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REGENT’S UNIVERSITY’S AMBITIOUS CLIMATE JOURNEY

© Regent’s University London

Regent’s University London is a private
university offering a highly-cosmopolitan
and personalised educational experience,
located on a stunning Central London
campus, right in the heart of Royal Regent’s
park. The University offers both undergraduate and postgraduate courses in
business and management, liberal studies
and humanities, fashion and design, film,
media and performance, psychotherapy
and psychology, as well as pathway qualifications, English Language and other
modern foreign languages.

Regent’s mission is to Develop Tomorrow’s
Global Leaders and a Regent’s education is
designed to create changemakers that
have a positive impact on people and the
planet.

reduction over this period by introducing
LED lighting and a BMS system in some
campus buildings.

Taking this responsibility seriously means
the University has spent the past decade
taking sustained action to create a
low-carbon campus. This includes regular
reviews of Scope 1 and 2 emissions by
independent energy consultants measured
against a 2015 / 16 baseline.

It is one of the most internationally diverse
universities in the UK, with students and
staff representing nearly 140 nationalities.
It has a vibrant alumni network of influential
leaders, entrepreneurs and changemakers.

Since 2015–16, Scope 1 and 2 emissions
from energy use and Scope 3 emissions
from energy transmission and distribution
have already decreased by 64%. The
University has delivered 48% energy

Waste management is another key focus
area, with the campus achieving zero waste
to landfill, and recycling 43,950 kg in the
period August 20 – July 21 over 11 waste
streams. All essential figures are monitored
and reported on monthly.
The University is implementing an ambitious
change agenda, developing an organisational structure and ‘operating system’ that
is fit for the 21st century. This includes a
new Climate and Carbon Reduction Strategy as part of an overall Campus Strategy
that is currently being developed, building
on the strong track-record of improving our
carbon footprint and environmental impact.
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THE VIRTUAL
ENVIRONMENT

EMBRACING DIGITAL TECHNOLOGY
Technology is transforming the education sector – changing
not just what students learn, but how and where.
The deployment of digital platforms is an
integral part of the Galileo platform and a
key point of differentiation. Our digitisation
strategy seeks to empower our students to
make the most of their studies by making
the learning experience more engaging,
interactive and flexible. Ultimately, this
improves student outcomes and the accessibility of education.
We are investing heavily in digital platforms and are supporting all schools to
provide digital solutions and transition to
blended learning, an approach that
combines the best of face-to-face, on-campus teaching with e-learning. Learning
management systems such as Blackboard
and Moodle facilitate interactions between
students and teachers and provide access
to tools and course materials based on
students’ individual needs. With the
‘flipped classroom’ model, classroom
teaching time is dedicated to the practical
application of key concepts, which
students study prior to class. Online activities, before and after class, are used to
check understanding and enhance learning.
+85% satisfaction rating among students
for online learning.

to share experiences and ask questions in
order to help co-create the strategy and
implementation.
Our enhanced digital capabilities were
instrumental in ensuring that we could
continue to deliver uncompromised
high-quality education amidst the COVID-19
pandemic. The adoption and roll-out of
online learning across the group’s schools
has been accelerated by the COVID-19
pandemic. Many innovations introduced as
a result will be maintained as best practice.
Our digitisation strategy extends beyond
the curriculum to help students better
integrate all aspects of their studies into
their life, from admission, to billing, schedules and securing internships.

Our strategy is focused on providing the
necessary tools and methodology as well
as supporting schools to adopt and integrate them into their teaching and pedagogy. For example, we have established both
global and local support teams and
convene local leaders on a bi-weekly basis

© NABA
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Innovations rolled out across the group
include  :
•

A student information system which
provides a seamless enrolment journey, access to billing, timetables, and
campus services.

•

A platform to manage internships, job
placements and alumni networks that
helps enhance students’ employability
by connecting them to career opportunities via partnerships with recruitment agencies.

This suite of student-centric software
programmes was developed in direct
response to our unrivalled market insight
and student feedback.
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Blended learning
empowers students
to make the most
of their studies
Macromedia launched a new blended
learning approach to empower students to
make the most of their studies and develop important future skills. It combines a
mix of teaching formats and setups,
including Campus Sessions, Expert
Sessions and Guided Learning Sessions.
This gives students the freedom to shape
their own learning schedules, speeds, and
environments, and enables a greater level
of exchange and networking across various
campus locations.

© Macromedia University

Blended learning is central to Macromedia’s holistic study promise
mPower your future

The growth of online learning
To support its strategic vision of increased
online learning, the group has invested in
its ability to generate innovative, online
learning content, including through the
acquisition of IEU in Mexico, Studi, now the
leading online school in France, the
e-learning platform Elephorm (France),
Noroff (Norway) and the Private University
of Applied Sciences (PFH) (Germany). This
enables us to deliver innovative online
courses as part of the blended learning
approach and as online-only courses.
Schools are capitalising on a growing
demand for online-only courses which
offer learners – at whatever stage of their
career – the flexibility to improve their
skills at the pace, depth, time and environment that is right for them.

86,000
students enrolled online (53% of total)

90%
growth in online enrolment

7 schools
offering 100% online programmes

© Macromedia University
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STUDI – DIGITAL LEARNING FOR LIFE
Studi is an accredited online school, dedicated to lifelong learning, serving the large
and fast-growing market for up-skilling,
re-skilling and education for working
adults and job seekers in France and soon
internationally. The business has been
constantly innovating since 1999 to offer
the best digital learning experience, accessible to anyone, anywhere, at any time.
Acquired by Galileo in 2018, it is now the
leading online school in France. Today,
Studi trains 65,000 learners every day,
offering more than 200 courses from vocational training to MBA level, including state
recognised diplomas and degree certificates recognised by the State. Their growing staff count is today at 800, with over
100 employees dedicated solely to their
Content Factory, working alongside over
800 freelance author-trainers to produce
original high-quality content in highly relevant, in-demand sectors on topics spanning management, finance, sales, design,
HR, digital skills, real estate and IT. Enrolment is without restriction as it’s on a
continuous basis and students are able to
attend courses while working, providing
full flexibility. The business Studi is also
expanding its B2B offer, helping businesses
meet their needs to up-skill and re-skill
current and prospective employees.

ment and information technologies no
matter their geographical location in Senegal and throughout the African continent.
Studi teachers also create online courses
for other schools including ESG and Paris
School of Business. Studi’s students can
also benefit from the expertise of the
whole Galileo eco-system from across the
group, including, for instance, online executive courses on interpersonal skills and
public speaking from the world famous
Cours Florent drama school.

95%
satisfaction

228,181
Messages exchanged between
students and with the teaching team

1,914
Live video conferencing lessons

2500
partner organisations

85,000
training modules

94,5%

Studi also provides e-Learning solutions to
international schools across the group. For
example, this year it supported the ISM
Group, a pioneer and leader in training in
West Africa, to set up online programmes
to enable as many people as possible to
be trained. Students can benefit from
diploma courses in areas such as manage-

© STUDI

THE VIRTUAL ENVIRONMENT

GALILEO GLOBAL EDUCATION

completion rates

<3%
short courses
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PROTECTING LEARNER DATA AND
MITIGATING CYBERSECURITY THREATS
In response to the rising threat of cyber
security globally, including in the higher
education space, this year we have
deployed a group-wide strategy, coordinated by Mazars Cyber Security, to
strengthen schools’ approach to identifying and addressing data security risks. This
included the creation of a new group
Cybersecurity governance structure.

tion documents being sent to the wrong
recipient in error, and needing to adapt the
contractual arrangements of an external
consulting firm to engage them as data
processors.

Group cybersecurity board

The governance structure includes a group
cybersecurity board that is responsible for
setting the strategy and chief information
security officers (CISO) at each operating
unit responsible for implementing the
appropriate security measures provided in
the GGE Cyber Security Policy in accordance with their maturity and resources. A
unified incident management process and
quarterly cyber security assessment have
been introduced to streamline the process
and provide real-time data on key metrics.

•
•
•
•
•
•

The group has a set of regularly reviewed
security measures to establish, implement,
maintain, and continually improve the
Information Security Management System
(ISMS) which is aligned to the ISO / IEC
27001 standard, in line with best practice.

Define global cybersecurity policy
Define cybersecurity orientations
and priorities
Ensure contact and collaboration
with Authorities in case of incident.
Define assessment methods, perform periodic IT security review and
conduct audits
Define and develop awareness
program
Ensure technical and organizational
protection measures for group
solutions & services

Local CISO
•
•
•
•

This academic year there were five GDPR
incidents which all involved personally
identifiable data. This included two incidents in France which impacted employees,
two incidents in Cyprus and one in the UK.
Two incidents impacted students data with
low level of criticality including identifica-
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•
•

Manage local cybersecurity duties
Localize group cybersecurity policy
and ensure its execution.
Define local IT security actions with
IT department
Manage cybersecurity incidents and
escalate at group level where
relevant
Assess cybersecurity status and
maturity, and conduct local audits
Represent the GGE affiliate during
Cybersecurity quarterly steering
committees
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